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7.2 Annex 2 - Full Database of Initiatives   
 
Mapping Initiatives – Brands/Designers Value Chain Stages 

Country 
Name of 
Initiative Description of Initiative Contact (www) Sector  

Target 
Market 

 

Basis for 
Recommendation 
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Austria Zerum A young fashion label that 
produces exclusively under fair 
and sustainable conditions. 

https://www.zerum.a
t/ueber_uns/ 

Clothing Womenswear,
Menswear 

Ethical Manufact. X  X X  

Austria GuterStoff Ecological, fair and climate-
neutral T-shirts. 

https://guterstoff.co
m/ 

Clothing Womenswear,
Menswear 

Ethical Manufact. X   X  

Belgium Katrien Smets Made from bio cotton and 
printed with organic ink. For 
each item that is sold the brand 
buys 1m² of nature. 

https://katriensmets.
com/ 

Clothing Womenswear Alt. Biz Model;  

Re-Use/Upcycling 

X     

Belgium Carpetof Life Upcycles clothes and fabrics 
into unique floor and wall 
carpets. The manufacturing 
process is honest and 
transparent.  

http://carpetoflifeco
m.cloudnice.hensel.nl
/ 

Textile 
Clothing 

Textile Alt. Biz Model;  

Re-Use/Upcycling 

X   X X 

Belgium Dcember Bags are all handmade in Italy. 
Using pure materials and high-
quality resources, aiming to 
create product longevity.  

https://www.dcember
bags.com/pages/abo
ut 

 

 

 

Accessories Handbags Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability 

X   X  
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Mapping Initiatives – Brands/Designers Value Chain Stages 

Country Name of 
Initiative 

Description of Initiative Contact (www) Sector  
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Market 
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Belgium Flagbag Uses the cradle-to-cradle 
principle. Taking discarded 
flags, streamers and sails, and 
giving them a new life as a 
design object in a smart and 
unique way. 

http://flagbag.be/ons
-verhaal 

Accessories Bags Ethical Manufact; 
Re-Use/Upcycling 

X   X  

Belgium Stanley/Stella Aim to produce authentic and 
more responsible clothes, and 
pieces that initiate change in 
the textile industry, made in a 
more humane, ethical and 
ecological way.  

https://www.stanleys
tella.com/en-
gb/about-us 

Clothing Menswear 

Womenswear
Childrenswear
Accessories 

Alt. Biz Models; 
Ethical Manufact; 

Social Justice 

X X X X  

Belgium Atelier 
Noterman 

‘Detox Denim’ collection. Using 
80% less water, cutting energy 
consumption by 80% and 
achieving a considerable 
reduction in the use of toxic 
substances. 

https://www.ateliern
oterman.com/story 

Clothing Menswear Ethical Manufact; 
Material innovation 

X   X  

Belgium Antonio Verde 
Eco 
Sunglasses 

 Eco-friendly product working 
with certified factories based in 
either developed or newly 
industrialized countries. 

https://eco-
sunglasses.com/en/a
bout-us.html 

Accessories Sunglassess Ethical Manufact; 
Social Justice 

X   X  

Belgium Jeans to Jeans 
by HNST   

HNST (pronounce as “honest”), 
a collection campaign for old 
and unworn denim, at more 
than 80 collecting points in 

www.letsbehonest.eu Textile 
Clothing 

  Alt. Biz Model; 

Re-Use/Upcycling 

X  X X  
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Flanders (Belgium). 

Bulgaria KITNA Accessories  made of natural 
materials and hand-
embroidered.  

https://kitna.bg/inde
x.php?id_cms=6&con
troller=cms&id_lang=
1 

Accessories   Ethical Manufact. X  X X  

Croatia Manufraktura Strive for transparency 
throughout the production and 
putting an emphasis on 
manufacturing process, quality 
and honesty.  Qualities of the 
“slow fashion” movement. 

https://www.manufra
kturadesign.com/ 

Clothing Womenswear 
Menswear 

Ethical Manufact; 
Supply Chain 
Transparency/Trace
ability 

X  X X  

Cyprus Mikrovouti  Organic cotton towels made in 
Greece. Pouch/ packaging is 
sown by SOFFA a social fashion 
factory in Greece. Donation to 
charity and take-back-scheme.  

http://mikrovouti.co
m  

Clothing Childrenswear Retail Initiative; 
Ethical Manufact/ 
Social Justice 

X  X X X 

Cyprus Wooden 
Experience 

Produce bags from wood and 
leather – manufactured in 
Cyprus –  seeking alternatives 
to leather.  

https://www.webagst
ore.com/ 

Accessories Womenswear Ethical Manufact. X   X  
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Mapping Initiatives – Brands/Designers Value Chain Stages 
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Cyprus Hyphès 
Handbags 

Creates upcycled handbags 
from reclaimed material 
(predominantly denim but 
incorporates other fabrics 
offcuts as available). 

https://www.hyphesh
andmadebags.com/ 

Accessories Womenswear Re-Use / Upcycling; 
Ethical Manufact. 

X     

Czech 
Republic 

Eco-Fashion 
Labels  

International multi-brand e-
shop (and store in Prague) with 
focus on sustainable, organic, 
fair trade and recycled clothing. 

https://ecofashionlab
els.com/  

Clothing 
Footwear 
Accessories  

Womenswear
Menswear 
Childrenswear 
Jewellery  

Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

 x x x  

Czech 
Republic 

Etik Butik  Shop and e-shop with ethical 
fashion, vegan shoes and 
accessories and natural 
cosmetics.  

https://www.etikbutik
.cz/  

Clothing 
Footwear 
Accessories  

Womenswear
Menswear 
Childrenswear
Cosmetics  

Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

 X X X  

Czech 
Republic 

Nila  A shop and e-shop with focus 
on slow fashion and 
independent design, also own 
range of products. Sourcing of 
ethically made products from 
sustainable materials.  

https://www.nila.cz/  Textile 
Clothing 
Footwear 
Accessories  

Womenswear
Menswear 
Childrenswear
Knitwear 
Homeware  

Ethical 
Manufact/Social 
Justice; Supply-
Chain 
Transparency/Trace
ability 

X X X X  

Czech 
Republic 

Bohempia  Sneakers, clothing and 
accessories made of hemp. 
Environmental and social 
sustainability at the core of 
business philosophy  

https://bohempia.co
m/  

Clothing 
Footwear 
Accessories  

Womenswear
Menswear  

Ethical Manufact; 

Social Justice; 
Supply-Chain 
Transparency/Trace

X X X X  
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Mapping Initiatives – Brands/Designers Value Chain Stages 

Country Name of 
Initiative 

Description of Initiative Contact (www) Sector  
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Market 
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ability 

Denmark Vigga Circular subscription model for 
childrenswear 

https://vigga.us/in-
english 

Clothing Childrenswear Alt. biz models X  X X  

Denmark Bestseller Platform for 20 fashion brands 
with sustainable focus. 
Supporting sustainable 
development in the fashion 
industry by working alongside 
suppliers. 

https://about.bestsell
er.com/about-us 

Clothing Womenswear
Menswear 
Childrenswear 

Manufacturing 
Innovation;  

Ethical Manfact.  

X X X X  

Denmark Son of a Tailor Custom made clothing, using 
technology to make it available 
to everyone, everywhere. 

https://www.sonofata
ilor.com/aboutus 

Clothing Menswear Alt. Biz Models X X X X  

Denmark AMOV Combines organic, responsible 
and sustainable materials, a 
new recycling system and 
ambitious 'giving back' 
principles in a unique concept. 

https://amovapparel.
com 

Clothing Womenswear 
Menswear 

Alt.biz models;   
Re-Use/Upcycling; 
Retail Initiatives; 
Ethical Manufact; 
Social Justice 

X  X X X 

Denmark Knowledge 
Cotton Apparel 

Aims to recycle more than 4,5 
million PET bottles, to save the 
planet from 800.000 liters of 
chemicals and pesticides and to 
reduce its CO2 emissions to 

https://knowledgecot
tonapparel.com/page
s/about-us 

Clothing Menswear Alt. Biz Models; 
Resource/Waste 
Mgmt;  

X     
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Mapping Initiatives – Brands/Designers Value Chain Stages 
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Initiative 

Description of Initiative Contact (www) Sector  
Target 
Market 

 

Basis for 
Recommendation 

P
ro

d
u

ct
io

n
 

S
e
rv

ic
e
s 

M
a
rk

e
ti

n
g

 

R
e
ta

il
 

E
n

d
 o

f 
U

se
/

L
if

e
 

0%.  Ethical Manufact. 

Denmark Better World 
Fashion 

Only use 100% repurposed 
leather and offer a leasing and 
buy back scheme. 

https://www.betterw
orldfashion.com/en/a
bout/how-we-do-it/ 

Clothing Outerwear Alt. Biz Models; 
Retail Initiative; 
Ethical Manufact. 

X X X X X 

Denmark AIAYIU Using sustainable Fabrics and 
ethical production, with a lot of 
its production made in India.  

https://www.aiayu.co
m  

Clothing Womenswear
Menswear 
Childrenswear 

Ethical Manufact; 
Social Justice 

X  X   

Denmark Continued A platform for circular fashion 
through which brands can 
facilitate take back and resell of 
products more than once. 

https://continued.fas
hion/  

Clothing   Retail Initiative X X X  X 

Estonia KiRiVOO A small handmade, made to 
order production with focus on 
durability, using certified 
organic textiles and bamboo. No 
sales campaigns. 

https://www.kirivoo.c
om/ 

Clothing Womenswear Alt. Biz. Models; 
Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X  X X  

Estonia Reet Aus Dedicated to slow and ethical 
fashion, with an industrial 
upcycled collection entirely 
made from  
production leftovers.  

http://www.reetaus.c
om/ 

Clothing Womenswear 
Menswear 

Alt. Biz Model, Re-
Use/Upcycling 
Ethical Manufact. 

X   X  



Report – Mapping Sustainable Fashion Opportunities for SMEs 

Annex 2: Database Mapping of Initiatives and players 
 

12

 

Mapping Initiatives – Brands/Designers Value Chain Stages 
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Finland Arela Focus on using cashmere 
and extending product lifespan. 
Care services, products and 
public events to raise 
awareness on consumption 
issues, clothing choices and 
care through own ‘For Good’ 
platform.   

https://www.arelastu
dio.com/  

Clothing Womenswear
Menswear 
Knitwear 

Retail Initiatives; 
Ethical Manufact. 

X X X X  

Finland Anna 
Ruohonen  

Sustainable luxury fashion, 
ready-to-wear collection is 
made to order to avoid surplus 
production.   

https://www.annaruo
honen.com/  

Clothing Womenswear Alt. Biz Models, 
Ethical Manufact  

X X X X  

Finland Pumpa 
Upcycle   

Unwanted textiles are received 
by Pumpa Design Oy and are 
upcycled into new products.  

www.pumpaupcycle.c
om 

Textiles Other Alt. Biz Models; Re-
Use/Upcycling 

X   X X 

Finland Reima Strong focus on sustainable 
materials and safe use of 
chemicals, animal welfare. 
Active interest in business 
model innovation towards 
circularity.  

https://www.reima.co
m/fi  

Clothing 
Footwear 
Accessories  

Childrenswear Alt. Biz Models; 
Ethical Manufact. 

X   X  

Finland Touchpoint  Workwear made of 100% eco-
materials, using surplus 
materials, focus on 
sustainability and lifecycle of 
the product and no waste.   

https://www.touchpoi
nt.fi/en/cases/  

Textiles 
Clothing  

Workwear Alt. Biz Models; 
Resource/Waste 
Mgmt;  

Ethical Manfact. 

X X X X  
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France Jules & Jenn Using local manufacturing and 
with a transparent supply chain. 

https://www.julesjen
n.com/ 

Accessories 
Footwear 

  Ethical Manfact; 
Supply Chain 
Transparency/Trace
ability 

X   X  

France Olly GOTS and OEKO-TEX certified 
underwear, made in the EU. 

https://olly-
lingerie.com 

Clothing Underwear Ethical Manfact.    X  

France Veja Sneakers made from materials 
sourced from organic farming 
and ecological agriculture, 
without chemicals or polluting 
processes. No advertising. 

https://www.veja-
store.com/en/ 

Footwear   Ethical Manufact 
Social Justice, 
Supply-Chain, 
Transparency/Trace
ability 

X  X X  

France Good Guys 100% vegan shoes made using 
combination of microfiber, 
canvas and natural rubber. 

http://goodguys.bigc
artel.com/ 

Footwear   Ethical Manufact 
Social Justice, 
Supply-Chain, 
Transparency/Trace
ability 

X   X  

France 1083 Produce apparel under the 
constraint that all procurements 
are situated in a 1083 distance 
from the firm’s office. 

https://www.1083.fr Denim Womenswear  Supply Chain 
Transparency/Trace
ability 

X X X X  

France NENES PARIS  Re-use fabric scraps to make 
lingerie. Production in Europe. 

https://nenes-
paris.com 

Clothing Womenswear  Re-Use /Upcycling  X X X X  
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Mapping Initiatives – Brands/Designers Value Chain Stages 
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France ECTOR 
SNEAKERS  

Recyclable sneakers made in 
France with knitted recycled 
fabric.   

https://www.ector-
sneakers.com/ 

Footwear Womenswear
Menswear  

Re-Use/Upcycling 
Ethical Manufact. 

X X X   

France Bonobo Use cotton from sustainable 
farming (Better Cotton), 
reducing water usage by using 
airwash or laser wash and 
auditing suppliers to use BSCI 
standards 

https://www.bonobop
lanet.com/ 

Clothing  Womenswear
Menswear  

Alt. Biz Model, Re-
Use/Upcycling; 

Ethical Manufact. 

X  X   

France Gentle Factory Using local production only, use 
natural, organic and recycled 
materials and also offer a take 
back scheme to consumers. 

https://www.lagentlef
actory.com/blog/la-
marque/ 

Clothing  Womenswear
Menswear  

Ethical Manufact; 
Supply Chain 
Transparency/Trace
ability 

X  X   

Germany Ethletic Sneakers – natural rubber 
soles, from forests certified by 
FSC; fairtrade organic cotton 
uppers. 

https://shop.ethletic.
com/en/?bid=163433
-73915-USB1 

Footwear   Ethical Manufact. X   X  

Germany Abury Luxury accessories by a 
community of designers 
produced with a commitment to 
transparency, human rights and 
the environment 

https://abury.net/ Clothing Accessories Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X   X  



Report – Mapping Sustainable Fashion Opportunities for SMEs 

Annex 2: Database Mapping of Initiatives and players 
 

15
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Germany Farrah Floyd Combining emotional design, 
zero waste pattern cutting, 
sustainable materials and 
production in Europe 

https://farrahfloyd.co
m/ 

Clothing Womenswear  Ethical Manufact. X   X  

Germany Vatter Organic cotton underwear https://www.vatter-
fashion.com 

Clothing Underwear Ethical Manufact. X   X  

Germany Addidas A collaboration between the 
Adidas Group and AMSilk. the 
Adidas Futurecraft Biofabric – is 
a sneaker made from Biosteel® 
fibers. 

https://news.adidas.c
om/running/adidas-
unveils-futurecraft-
biofabric---world-s-
first-performance-
shoe-made-from-
biosteel-
fiber/s/1c2ea0f1-
abcf-4f88-a528-
ef82e6ea348c 

Footwear   Materials 
Innovation 

X  X X  

Germany LangerChen Known for its light, warm and 
eco-friendly clothing, made in 
Shanghai. 

https://langerchen.co
m/pages/our-brand 

Clothing Womenswear
Menswear  

Ethical Manufact. X     

Germany ALUC Produced from industrial waste, 
items are limited in quantity, or 
entirely unique. Their own left-
over fabric is redesigned into a 
range of bags, wallets, smart 
phone cases and scarves, all 
produced thorugh a shelter in 

http://www.aluc.eu/ Clothing Womenswear 
Menswear 
Accessories 

Alt. Biz Model; 
Re-Use/Upcycling; 
Ethical Manufact. 
Social Justice 

X  X X X 
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Berlin.  

Germany EKN Footwear Products are hand-made, using 
biological materials from the 
highest quality suppliers, with 
no harmful chemicals used in 
manufacturing process.  

https://www.eknfoot
wear.com/en/story/ 

Footwear   Ethical Manufact. X   X  

Germany Armedangels Using renewable resources and 
recycled materials. 

https://www.armeda
ngels.de/en/materiali
en/ 

Clothing Womenswear 
Menswear  

Ethical Manufact. X  X X  

Germany Bleed GOTS-certified, vegan and 
honestly produced sports and 
street wear, made from 
sustainable materials.  

https://www.bleed-
clothing.com/english/ 

Clothing Womenswear 
Menswear  

Ethical Manufact. X   X  

Germany Deepmello Rhubarb-based tanning extract, 
Deepmello leather is 
biodegradable.  

https://www.deepmel
lo.com/ 

Clothing 
Accessories  

Womenswear 
Accessories  

Ethical Manufact. X   X X 

Germany Goodsociety Do not use pesticide-intensive 
or genetically-modified cotton 
crops. Local manufacturing used 
and all  activities are traceable 

https://www.goodsoc
iety.org/pages/create 

Clothing Womenswear 
Menswear  

Alt. Biz Models; 
Ethical Manufact. 

X   X  
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and transparent. 

Germany Jan 'n' June Aims for complete transparency 
and an open communication 
about its production process.  

https://jannjune.com
/produkt-
kategorie/womenswe
ar/tops-
womenswear/ 

Clothing Womenswear 
Menswear  

Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability 

     

Hungary Navona 
Fashion 

Using bio and natural fiber 
materials such as ramy, silk, 
cotton and flax.  

https://navona-
fashion.business.site 

Clothing Womenswear Ethical Manufact. X   X  

Hungary Undersea 
Bikini 

Swimwear using econyl made 
from recycling discarded fishing 
nets. 

https://underseabikin
i.com/ 

Clothing Womenswear  Re-Use /Upcycling  X   X  

Hungary Printa Design/create a wide range of 
limited series products, working 
with local artists using upcycled 
and organic materials, and 
handcrafted techniques. 

https://printa.hu/ Clothing 
Accessories  

Womenswear 
Menswear 
Childrenswear 

Re-Use /Upcycling; 
Ethical Manufact.  

X   X  

Hungary Tildatr Upcycled fashion from bicycle 
tubes, curtains combined with 
organic and natural fabrics. 

https://www.tildart.c
om/ 

Clothing Womenswear  Re-Use /Upcycling; 
Ethical Manufact.  

X   X  
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Ireland Attention 
Attire 

Limited edition, handmade 
outerwear from upcycled 
camping gear.  

https://attentionattir
e.ie/  

Clothing Womenswear 
Menswear  

Re-Use /Upcycling; 
Ethical Manufact.  

X     

Ireland ReDiscover 
Fashion 

Social enterprise which train 
long term unemployed to 
produce upcycled fashion items.  

http://www.rediscove
rycentre.ie/rediscover
-fashion/ 

Clothing 
Accessories 
Homeware 

Womenswear Alt. Biz Models;  

Re-Use /Upcycling; 
Ethical Manufact; 
Education 

X     

Ireland Mamukko Handmade authentic & limited 
edition / original bags from 
selected reclaimed sails, 
liferafts, leather & other 
textiles.  

https://www.mamukk
o.ie/  

Textiles 
Leather 
Accessories 

Accessories Alt. Biz Models;  

Re-Use /Upcycling  

X   X  

Ireland The Ethical 
Silk Company 

Produces scarves, wraps and 
loungewear that are ethically 
made from 100% natural eco-
friendly mulberry silk made  in 
fairtrade certified factories in 
India. 

https://www.theethic
alsilkco.com/about-us 

Clothing Womenswear  Ethical Manufact. X     

Ireland KEEM Ethical luxury clothing brand. 
Believes in 100% transparency 
and traceability. Only uses 
100% GOTS certified Organic 
Cotton.  

http://www.keem.ie/
ethical-luxury/ 

Clothing Womenswear Ethical Manufact; 
Supply Chain; 
Transparency/Trace
ability 

X     
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Ireland Prairie Traders Producing ethically sourced 
100% organic cotton t-shirts, 
hoodies and sweatshirts 
produced in fair working 
conditions for all employees at 
every step of production, from 
farm to consumer. 

https://prairietraders.
com/ 

Clothing Womenswear
Menswear 

Ethical 
Manufact/Social 
Justice; Supply-
Chain 
Transparency/Trace
ability 

X     

Ireland The Tweed 
Project 

Handmade – fabrics are 
produced in Ireland. 

https://www.thetwee
dproject.com/ 

Clothing Womenswear 
Menswear 

Ethical Manufact. X     

Italy Progetto Quid Cooperative producing 
handmade womenswear, using 
end-of-line quality textiles from 
prestigious Italian companies 

http://progettoquid.it
/ 

Clothing Womenswear  Alt. Biz Model;  
Re-Use/Upcycling; 
Ethical Manufact. 

X   X  

Italy Cangiari Hand-woven fabrics: the 
ancient tradition of Calabrian 
weaving.  Expert interviewed. 

https://cangiari.it/en Clothing Womenswear  Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X     

Italy 40 Colori High quality locally sourced 
materials, artisanal production 

https://www.40colori.
com 

Clothing 

Accessories 

Menswear 
Accessories 

Ethical Manufact. X   X  

Latvia Recycled LV A fashion brand that is offering 
vintage pieces redone  

www.recycled.lv Clothing Womenswear Alt. Biz Models;  
Re-Use /Upcycling  

X  X   
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Latvia NoLo Stopped using fur. https://nolofashion.c
om/about-us/  

Textiles Womenswear Ethical Manufact. X     

Luxem-
bourg 

What Eve 
Wears 

Collections using organic or 
recycled materials.  

https://www.whateve
wears.com/  

Clothing Womenswear Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability 

X     

Luxem-
bourg 

Risaikourou Products made from upcycled 
clothing and recycled materials 
– has “Made in Luxembourg” 
label.  

http://www.risaikour
ou.com/  

Textiles 
Leather 
Accessories  

Accessories Re-Use/Upcycling  X     

Luxem-
bourg 

Einfuhlung Uses GOTS certified 
and Cardato Recycled materials, 
designed in Luxembourg + 
made in Italy.  

https://myeinfuhlung
.com/  

Clothing Unisex Re-Use / Upcycling; 
Ethical Manufact. 

X     

Luxem-
bourg 

BLANLAC Vegan shoes, 
carefully handcrafted in 
Italy with eco-
friendly and animal-
free materials.  

https://blanlac.com/o
ur-brand-and-values  

Footwear Womenswear Ethical Manufact. X     

Luxem-
bourg 

Zoe Muse  Contemporary collections 
certified by the Fair Wear 
Foundation.  

https://zoemuse.ticta
il.com/  

Clothing  
Accessories  

Womenswear 
Menswear 

Jewellery 

Accessories  

Ethical Manufact. X   X  
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Nether-
lands 

Kings of 
Indigo 

Using transparent production 
and certified sustainable 
materials. 

https://www.kingsofi
ndigo.com 

Clothing Womenswear 
Menswear 
Leather 
Accessories 

Ethical Manufact; 
Supply Chain 
Transparency/Trace
ability 

X   X  

Nether-
lands 

Yunit A slow fashion label, with a 
basic collection that expands 
organically. The collection is 
made with care and attention in 
the most sustainable way 
possible. 

https://www.yunit-
studio.com/about 

Clothing Womenswear  
Menswear 

Alt. Biz Models; 
Ethical Manufact. 

X   X  

Nether-
lands 

Belcori Eco 
luxury 

Small production with local 
artisans, using only 
biodegradable and recyclable 
materials. 

https://www.belcori.c
om/ 

Clothing   Ethical Manufact. X   X  

Nether-
lands 

MUD jeans Lease or buy options, own 
product recycling and resale. 

https://mudjeans.eu/ Clothing Womenswear 
Menswear 

Retail Initiatives;, 
Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability; Recycling 

  X X  

Nether-
lands 

DutchSpirit  Sustainable suits and made-to-
measure jackets, with leasing 
option available. Recycling, e.g  
DutchSpirit made ties from old 
KLM clothing. 

https://www.dutchspi
rit.com/over-
dutchspirit/ 

Clothing Menswear  Alt. Biz Models; 
Ethical Manufact.  

X X   X 
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Nether-
lands 

Elsien 
Gringhuis 

High-end, sustainable label 
produces 100% in the 
Netherlands with all items are 
produced on order. 

https://www.elsiengri
nghuis.com/about/ 

Clothing Womenswear Ethical Manufact. X   X  

Nether-
lands 

Denham  Focus on craftsmanship and 
innovation. 

https://www.denham
thejeanmaker.com/ 

Clothing Womenswear 
Menswear 
Knitwear 

Ethical Manufact. X X X X  

Nether-
lands 

Kazmok Business and laptop bags made 
from used conveyor belts. 

https://www.kazmok.
com/About 

Accessories Bags Re-Use/Upcycling  X     

Nether-
lands 

Barbara 
Munsel  

Uses natural flower and plant-
based inks,  leftovers and 
recycled textile ans is a zero-
waste practitioner -  keeping 
production local.  

http://barbaramunsel
.com 

Clothing womenswear Alt.Biz Models;  
Re-Use/Upcycling; 
Ethical Manufact. 

X   X  

Nether-
lands 

Dick Moby Uses plastic waste to create 
sunglasses, without generating 
more litter, handmade in Italy.  

https://www.dick-
moby.com/ 

Accessories Sunglassess Recycling; 
Ethical Manufact. 

X   X  

Nether-
lands 

Goat Company aims to use sources 
that must be honest, with 
affordable prices and easy-to-
purchase. 

https://goatorganicap
parel.com/who-we-
are/ 

Clothing Womenswear 
Menswear 

Ethical Manufact; 
Supply Chain 
Transparency/Trace
ability 

X   X  
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Nether-
lands 

Bellamy 
Gallery 

Strive for more transparency 
and honesty in fashion, with 
price tags always showing the 
cost of transportation, 
production and design. 

https://bellamygaller
y.com/pages/about-
us 

Clothing Womenswear 
Menswear 

Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability 

X   X  

Nether-
lands 

Wintervacht Uses unwanted materials, 
woolen blankets being 
transformed into jackets and 
accessories. 

https://wintervacht.nl
/about/ 

Clothing Womenswear, 
Childrenswear 

Re-Use/Upcycling  X X  X  

Nether-
lands 

ReBlend Textile label and change agency 
for fabrics and fashion with a 
positive impact. Turn old 
textiles into new yarn and 
textiles, with a minimal 
ecological impact. 

https://www.reblend.
nl/about-us/ 

Textiles   Re-Use/Upcycling; 
Materials 
Innovation;  

Ethical Manufact.  

X    X 

Nether-
lands 

Charlie + 
Mary  

Fashion agency representing 
Europe’s most forward thinking 
brands, with own fashion store, 
organizing events and providing 
consultancy on sustainable 
strategy for fashion brands.  

https://www.charliem
ary.com  

Clothing 
Footwear 
Leather 
Accessories 

Womenswear Alt.Biz Models 
Education/Training 

 X X X  
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Nether-
lands 

Bext 360 Bext 360 technology can be 
embedded in websites, supply 
chain management systems, 
point of sale systems etc.Tracks 
and blockchains goods at every 
step in the supply chain.  

https://www.bext360
.com  

    Supply Chain 
Transparency/Trace
ability 

 X X   

Nether-
lands 

Colorifix  Revolutionary dyeing 
technology using natural 
biological process to produce, 
deposit and fix pigments onto  a 
wide variety of fabrics. Uses ten 
times less water than traditional 
dyeing processes.  

https://colorifix.com  Textiles   Materials 
Innovation 

X     

Nether-
lands 

The Next 
Closet 

Marketplace for secondhand 
designer fashion. 

https://thenextcloset.
com/en/page/about-
us 

Clothing   Re-Use/Upcycling   X X X X 

Nether-
lands 

Blue Loop 
Originals 

Unwanted jeans collection 
initiative, reclaiming the original 
cotton fibers into light blue 
denim fibers, which they call 
Blue LOOP DNA. 

https://www.blueloop
originals.com/story.p
hp 

Clothing Womenswear 
Menswear 

Alt. Biz Models, 
Recycling 

X   X X 

Nether-
lands 

By Sanne 
Jansen 

Focus on slow fashion and long-
lasting quality clothing. Limited 
to one female outfit each 
month, and items remain for 
sale for many seasons, as long 

https://www.bysanne
jansen.com/about.ht
ml 

Clothing Womenswear Alt. Biz Models, 
Ethical Manufact.  

X   X  
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as the material is available. 

Poland Hello morning Durable, organic cotton 
sleepwear 

https://hellomorning.
pl/pl/ 

Clothing Other Ethical Manufact.    X  

Poland IMPRM Artisan fashion using low 
impact, organic, certified and 
recyclable materials (Econyl, 
organic cotton, linen), made in 
Poland. 

https://www.imprm-
studio.com/about 

Clothing Womenswear Ethical Manufact.    X  

Portugal Lemon Jelly   Waterproof shoes 100% made 
in Portugal, strong focus on 
innovation in finishings, 
assembly techniques, humidity 
control and temperature 
stabilization. All materials used 
meet the European REACH 
standards for environmental 
and health protection.  

https://www.lemonjel
ly.com/en/  

Footwear Womenswear 
Childrenswear 

Ethical Manufact. X  X X  

Portugal Marita 
Moreno  

Slow fashion footwear and 
accessories brand with focus on 
durability, made in limited 
series of 100 pieces, enabling 
consumers customisation 
options, 100% made in Portugal 

https://maritamoreno
.com/  

Footwear 
Accessories 

Womenswear  
Menswear 

Ethical Manufact. X X X X  
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supporting local craftsmen.  

Portugal Burel Producers of woollen fabrics, 
clothing and home décor  and 
wall coverings merging 
Portuguese design and locally 
sourced Burel wool.  

https://www.burelfac
tory.com/en/  

Textiles 
Clothing 
homeware 

Womenswear  
Menswear 

Ethical Manufact; 
Materials 
Innovation 

X  X X  

Portugal NAE Vegan footwear brand, fair and 
animal friendly alternative 
against human exploitation and 
respect for the environment. 

https://www.nae-
vegan.com/en/ 

Footwear   Ethical Manufact. X   X  

Portugal Pelcor Sustainable fashion and lifestyle 
brand making  products from 
cork.  

https://www.pelcor.p
t/  

AccessoriesFo
otwear 

Womenswear
Menswear 
Childrenswear
Tech 
Accessories 
Homeware 

Ethical Manufact. X  X X  

Portugal Antonio – 
Hand-made 
story  

Hand-made vegetable tanned 
leather, nickel-free accessories. 
Locally made, building on family 
craft tradition.  

https://www.antonio-
handmadestory.com/  

Accessories Menswear; 
Womenswear  

Ethical Manufact. X  X X  
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Portugal Corkor Accessories made from FSC 
certified cork, and PETA 
approved vegan certification. 
Own production workshop 
employing local Portuguese 
artisans enables full 
transparency and quality 
control. 

https://www.corkor.c
om/ 

Accessories   Ethical Manufact. X  X X  

Portugal La Paz  Working with local 
manufacturers to make timeless 
and durable items.  

https://lapaz.pt/  Clothing Menswear  Ethical Manfact. X   X  

Portugal +351 Locally produced, valuing the 
best-in-class quality standards 
of our textile manufacturing 
industry. 

https://plus351.pt/ab
out/ 

Clothing Womenswear  
Menswear 

Ethical Manufact. X  X X  

Portugal Juliana 
Gevaerd 

Naturally dyed organic cotton 
collection 

http://www.julianage
vaerd.com.br/en/ 

Clothing   Ethical Manufact.    X  

Portugal Zouri Vegan footwear brand using 
plastic trash from the 
Portuguese coast together with 
ecologic and sustainable 
materials. 

https://www.zouri-
shoes.com/Home/Abo
ut 

Footwear   Re-Use /Upcycling; 
Ethical Manufact.  

X  X X X 
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Portugal Elementum Brand which is build on zero 
waste, using natural materials, 
and being made in Europe. 

https://elementum.st
ore/pages/about-us 

Clothing   Ethical Manufact; 
Supply Chain 
Transparency/Trace
ability 

     

Portugal NAZ Working with local, raw and 
quality material, without 
generating more impact on the 
environment, and that has a 
positive social impact, inspired 
by the concept of circular 
economy. 

https://naz.pt/about-
us/ 

Clothing Womenswear  
Menswear 

Ethical Manufact. X  X X  

Romania Ma Ra Mi Limited edition designs 
rendered through modern 
techniques and sustainable 
fabrics while preserving 
craftsmanship 

https://ma-ra-
mi.com/ 

Clothing Womenswear 
Footwear  
Leather 
Accessories  

Ethical Manufact. X   X  

Romania Katty Fashion Produce and supply the high 
street labels from UK and other 
EU countries, on a CMT or FOB 
basis. Expert interviewed. 

http://katty-
fashion.com 

Clothing   Ethical Manfact; 
Supply Chain 
Transparency/Traca
bility 

X X    

Romania Patzaikin Artisanal products that are 
made from materials which 
were traditionally used by the 
Romanian folk 

https://patzaikin.com
/ 

Clothing   Ethical Manufact. X   X  
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Slovakia Creeme Un-dyed GOTS certified cotton 
underwear.  

https://creeme.eu/  Clothing Womenswear 
(Underwear)  

Ethical Manufact. X  X X  

Slovakia Bagbet Clothing upcycled from high 
quality cotton, linen and hemp.  

http://www.bagbet.s
k/sk/  

Clothing Womenswear 
Menswear  

Re-Use/Upcycling  X  X X  

Spain CUS Design, source, and 
manufacture  clothes with one 
aim in mind: to maximize 
benefits for the people they 
work with whilst minimizing the 
impact on the environment. 
GOTS certified cotton and 
transparent production. 

https://cus.cat/ Clothing Womenswear Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X   X  

Spain Ecoalf Made from recycled plastic 
recovered from oceans, recycled 
tyres, fishing nets and more. 

https://ecoalf.com/en
/ 

Clothing Womenswear 
Menswear 
Footwear 
Accessories 

Alt. Biz Models; 
Recycling;  

Materials 
Innovation 

X   X  

Spain Thinking MU Fair-trade artisan production 
using certified organic fabrics, 
recycled polyester and chrome-
free leather. 

http://thinkingmu.co
m/en/ 

Clothing Womenswear 
Menswear 
Footwear 
Accessories 

Ethical Manufact.    X  

Spain Maravillas 
Bags 

Offers three collections of 
handmade bags and accessories 
and use the highest of quality 
natural materials in a local 

https://www.maravill
as-bags.com/about 

Accessories Bags Ethical Manufact. X     
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production 

Sweden Filippa K Longer technical life, lease, 
sharing own product take back. 

https://www.filippa-
k.com/gb/ 

Clothing Womenswear Alt. Biz Models; 
Ethical Manufact; 
Retail Initiatives  

X  X X  

Sweden Houdini Outdoor company 
revolutionizing the way think 
about outdoor wear, through 
recycling, renting, repairing, 
reusing   

https://www.houdinis
portswear.com/us/ 

Clothing Womenswear
Menswear 
Childrenswear 
Sportswear  

Re-Use /Upcycling; 
Ethical Manufact.  

X X X X X 

Sweden Mini Rodini  Aim to produce without 
compromising environmental 
and social aspects of 
production; materials used – 
GOTS cotton, recycled 
polyester; swimwear made from 
ocean waste. 

https://www.minirodi
ni.com/en-wo/ 

Clothing Childrenswear Alt. Biz Model;  
Re-Use/Upcycling; 
Ethical Manufact.  

X  X X  

Sweden Nudie jeans 100% organic cotton denim, 
produced with social 
responsibility and transparent 
production. Offering free repair 
service, reselling second hand 
products 
and recycling worn out 
products. 

https://www.nudiejea
ns.com 

Clothing Womenswear 
Menswear 

Alt. Biz Model; 
Re-Use/Upcycling; 
Ethical Manufact; 
Social Justice; 
Supply Chain 
Transparency; 
Recycling 

X  X X  
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Sweden Reima Quality, functional 
childrenswear with emphasis on 
product lifetime management. 

https://www.reima.co
m/int 

Clothing Childrenswear Ethical Manufact. X   X  

Sweden Uniforms for 
the Dedicated 

Using organic, recycled and bio-
based materials. 

https://uniformsforth
ededicated.com/ 

Clothing Menswear  Ethical Manufact. X   X  

Sweden Swedish 
Stockings 

Produce  pantyhose from 
recycled yarn. Factories they 
use engage in sustainable 
practises including the use of 
environmentally friendly dyes, 
post-dyeing water treatment 
and the use of solar power. 

https://swedishstocki
ngs.com/ 

Clothing Hosiery Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X   X  

Sweden  Fjällräven Outdoor clothing, committed to 
making nature more accessible. 
Focus on simplicity and 
practicality. 

https://www.fjallrave
n.co.uk/about-
fjallraven/about-us/ 

Clothing Outdoor-wear Ethical Manufact. X   X  

Sweden Dedicated Use certified organic cotton, 
with the aim for long-term 
partnerships with factories and 
suppliers who have a genuine 
vision to change the fashion 
industry for the better. 

https://www.dedicate
dbrand.com/en/about 

Clothing Menswear 
Womenswear 
Childrenswear
Accessories 

Ethical Manufact;, 
Supply Chain 
Transparency 

X   X  

United 
Kingdom 

Mimi Berry Durable leather accessories 
handmade in England 

https://www.mimiber
ry.co.uk 

  Accessories Ethical Manufact. X   X  
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United 
Kingdom 

Elvis & Kresse Rescuing raw materials, 
transforming them into luxury 
lifestyle accessories and 
donating 50% of profits back to 
charities. B-Corp certified. 

https://www.elvisand
kresse.com/ 

Clothing Womenswear 
Footwear  
Leather 
Accessories  

Alt. biz model; 
Ethical Manufact; 
Social Justice 

   X  

United 
Kingdom 

Carréducker Durable handmade shoes on 
Saville Row. 

https://www.carreduc
ker.com 

Footwear   Ethical Manufact. X   X  

United 
Kingdom 

(re)vision 
society 

A creative studio that questions 
the way in which we are 
consuming and producing these 
days.  

https://www.revision
society.com 

Accessories   Alt. Biz Models; 
Ethical Manufact.  

X X X X  

United 
Kingdom 

Insane in the 
Rain 

Rainwear made from recycled 
plastic, each using material 
from 17-23 plastic bottles.  

https://insaneintherai
n.com/ 

Clothing Womenswear 
Menswear 
Childrenswear 

Alt. Biz Models; 
Ethical Manufact; 
Re-Use/Upcycling 

X  X X  

United 
Kingdom 

AWAYTOMARS A co-creation brand, inviting on-
line submission from designers 
and puts them out to 
AWAYTOMARS community.  

https://www.awayto
mars.com/ 

Clothing, 
Footwear 

Womenswear
Menswear 

Alt. Biz Models  X  X X  

United 
Kingdom 

Cute Circuit  A pioneer in the field of fashion 
wearable technology. 

http://cutecircuit.com
/ 

Fashion Tech Womenswear Alt. Biz Models X X  X  
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United 
Kingdom 

Katharine 
Hamnett 

Sustainably and ethically 
produced in Italy. Campaign 
slogan tees, each for a specific 
cause with profits going to 
further the work of relevant 
charities and organisations.  

https://katharineham
nett.com/ 

Clothing Womenswear  
Menswear 

Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X  X X  

United 
Kingdom 

People Tree Sustainable Fair Trade fashion. 
Every product is made to the 
highest ethical and 
environmental standards from 
start to finish. 

https://www.peopletr
ee.co.uk/about-us 

Clothing Womenswear Ethical Manufact; 
Social Justice; 
Supply-Chain; 
Transparency/Trace
ability 

X   X X 

United 
Kingdom 

Patternity A conscious creative 
organisation with a strong ethos 
on sustainability. 

https://www.patternit
y.org/about/ 

Clothing Womenswear Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X  X X  

United 
Kingdom 

Antiform Pushing the boundaries of 
ethical, sustainable design by 
using reclaimed materials and 
mixing fashion forward shapes 
with heritage craft. 

http://www.antiformo
nline.co.uk/about/ 

Clothing Womenswear Re-Use / Upcycling; 
Ethical Manufact. 

X X X X  

United 
Kingdom 

Reclaim to 
Wear 

The label is a pioneer in 
ecological fashion, being the 
first to collaborate with fashion 
houses to upcycle production 
off-cuts to original creations. 

http://www.reclaimto
wear.com/ 

Clothing   Alt. Biz Model, Re-
Use/Upcycling 

X X  X X 
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United 
Kingdom 

Phoebe 
English 

Small collection, made in 
England from start to finish. 

http://www.phoebee
nglish.com/shop-grid/

Clothing Womenswear 
Menswear 

Ethical Manufact. X  X X  

United 
Kingdom 

Po-Zu Ethically produced shoes; made 
from carefully selected natural 
and sustainable materials, kind 
to the environment and safe for 
all our workers throughout the 
supply chain. 

https://po-zu.com/ Footwear   Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

x  X X  

United 
Kingdom 

Wool & The 
Gang 

Yarn that is sustainable, 
recyclable and biodegradable. 
In addition, the brand helps 
other companies get rid of their 
waste by transforming it into 
yarn. 

https://www.wooland
thegang.com/our-
story 

Textiles   Ethical Manufact; 
Recycling 

X X  X X 

United 
Kingdom 

Christopher 
Raeburn 

The RÆMADE ethos in particular 
has pioneered the reworking of 
surplus fabrics and garments to 
create distinctive and functional 
pieces. 

https://www.raeburn
design.co.uk/ 

Clothing Womenswear 
Menswear 

Footwear 
Accessories 

Alt. Biz Model; 

Re-Use/Upcycling; 
Ethical Manufact.  

X  X X  

United 
Kingdom 

Birdsong Working under the promise of 
no sweatshop and no 
photoshop. Working solely with 
women’s groups and charities in 
order to produce our clothing.  

https://birdsong.lond
on/ 

Clothing Womenswear  Alt. Biz Model; 
Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trace
ability 

X  X X  
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United 
Kingdom 

Finisterre Products that are fit for purpose 
and cause as little 
environmental impact as 
possible. From materials, 
packaging, supply chain 
transparency to a supplier code 
of conduct. B-Corp certified. 

https://finisterre.com
/ 

Clothing Womenswear  
Menswear 

Alt. Biz Model; 
Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability 

X  X X  

United 
Kingdom 

Riz 
Boardshorts 

Every pair of our shorts are 
crafted from Eco-Friendly 100% 
recycled and recyclable fabric as 
well as being digitally printed in 
the UK using earth friendly inks.  
B-Corp certified. 

https://www.rizboard
shorts.com/about.php 

Clothing Womenswear  
Menswear 

Alt. Biz Model;  
Ethical Manufact; 
Supply-Chain 
Transparency/Trace
ability;  

X  X X X 
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Austria Campaigns/ 
NGOs 

Textile Centre 
Haslach 

A cooperation of 5 partners, who want to 
further develop the textile tradition of the 

https://textiles-
zentrum-

Ethical Manufact.   X   X   
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Mühlviertel region.  haslach.at//struktur-113 

Austria Education Center for Fashion 
Research  

Collaboration bewteen Liz University of 
Arts and Design and Vienna Academy of 
Fine Arts. Expert interviewed. 

 

https://www.akbild.ac.at
/portal_en/art-
research/projects-
2/research_projects/aus
trian-center-for-fashion-
research 

Education/Training           

Austria Trade 
Associations 

Austrian Fashion 
Association 

An information, coordination and service 
center at the intersection of fashion 
designers, business and culture.  

https://www.austrianfas
hionassociation.at/home
.html 

Education/Training   X X     

Belgium Business 
Support & 
Network 

MIA-H  MIA-H offers young, innovative companies 
the opportunity to start up or grow into 
dignified players in the accessory and 
fashion fields. 

http://www.mia-h.be/ 

 

    X X     

Belgium Business 
Support & 
Network 

Flanders DC Support creative entrepreneurs with the 
start, growth or professional development 
of their company.  

https://www.flandersdc.
be/nl/over-ons 

 

    X       

Belgium Campaigns/ 
NGOs 

The Shift  CSR boost + circular purchasing  https://theshift.be/en Re-Use/Upcycling X X X X   

Belgium Consultancy Switchrs  A multidisciplinary innovation collective 
that focuses on social-circular economy. 

http://switchrs.com/serv
ices/ 

Re-Use/Upcycling   X X     
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Belgium Sustainable 
Fashion 
Networks 

MAD Brussels Public sector, creative hub and funder. 
Purpose is to deliver results to fashion and 
design creators with a positive economical 
and social impact on Brussels and its 
inhabitants.  

https://mad.brussels/en
/about-us/manifesto 

    X X     

Belgium; 
EU 

Research and 
Innovation 
projects 

WEAR Sustain H2020 ICT - more sustainable wearable 
technologies 

https://wearsustain.eu/d
ashboards/home 

Material Innovation X   X     

Belgium Trade 
Associations 

Creamoda Belgian fashion federation and represents 
fashion brands and clothing producers. 

https://www.creamoda.
be/nl/over-creamoda 

    X X     

Belgium; 
EU 

Trade 
Associations 

Euratex Promoting competitiveness and 
sustainable growth of the textile and 
clothing industry in Europe. 

http://www.euratex.eu/ Lobby group. 
Resources and 
waste mgmt 

  X     X 

Belgium; 
EU 

Campaigns/ 
NGO 

Ecopreneur.eu Advocacy activities with an influence on 
sustainable development. 

 

https://ecopreneur.eu/    X    

Belgium; 
EU   

Trade 
Associations 

RegioTex Strengthen the regional textile innovation 
capacities for SMEs across the EU. 

http://www.textile-
platform.eu/regiotex-
regional-investment/ 

    X       

Belgium Trade 
Associations 

Flanders Circular  It is a partnership of governments, 
companies, civil society, and the 
knowledge community   

https://vlaanderen-
circulair.be/en  

  X         
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Bulgaria Education National Academy of 
Arts 

Expert interviewed  https://nha.bg/en             

Czech 
Republic 

Business 
Support & 
Network 

Czech Labels and 
Friends  

Concept store promoting Czech and Slovak 
independent brands, local production, 
environmental and social sustainability. 

https://www.czechlabels
.com/  

    X X X   

Czech 
Republic 

Business 
Support & 
Network 

Flagship  The first specialised sustainability 
consultancy in the Czech Republic with 
focus on corporate strategy and non-
financial reporting. 

https://flagship.cz/en/      X       

Czech 
Republic 

Business 
Support & 
Network 

Asociace malych a st
rednich podniku 

Network and support 
organization providing legal advice, 
business support and training for SMEs 
and the self-employed.  

http://amsp.cz/      X       

Czech 
Republic 

Campaigns/ 
NGOs 

Slou.cz  Initiative that promotes sustainable 
fashion and raises awareness of fashion 
and sustainability, Slou days organized 
twice a year. On-line platform for ethical 
shopping and S-Brand competition for 
emerging brands. Expert interviewed. 

http://www.slou.cz/  Education/Training   X X X   

Czech 
Republic 

Campaigns/ 
NGOs 

Czech Design.cz  NGO supporting and promoting Czech 
Design. 

www.czechdesign.cz      X       
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Czech 
Republic 

Campaigns/ 
NGOs 

Metraz Social enterprise supporting homeless and 
socially marginalised women through 
teaching skills in making fashion and 
accessories. 

https://metrazdesign.cz  Education/Training X   X X   

Czech 
Republic 

Campaigns/ 
NGOs  

Tomas Hajzler  Publisher, writer and campaigner for good 
work and socially responsible business. 
Founder of People Comm publishing 
and Slusna firma/ Values-led business – 
an on-line network of businesses with 
environmentally and socially responsible  

https://www.tomashajzl
er.com  

      X     

Czech 
Republic 

Campaigns/ 
NGOs  

Material Times First Czech magazine and on-line platform 
dedicated to material innovation in 
creative industries, technology and 
sustainability.  

https://www.materialtim
es.com/  

Material Innovation     X     

Czech 
Republic 

Business 
Support & 
Network 

HitHit Connecting creative people with those who 
want to support.  

https://www.hithit.com/
cs/home  

    X       

Czech 
Republic 

Business 
Support & 
Network 

Fashion Map  Independent on-line magazine/space 
promoting Czech, Slovak, Hungarian and 
Polish designers 

https://fashion-map.cz/      X X     

Czech 
Republic 

Trade 
Associations 

Slusna Firma On-line network and education platform 
for values-led business.   

https://slusnafirma.cz/  Education/Training   X       

Czech 
Republic 

Trade 
Associations 

Institut cirkularni ek
onomiky  

Promoting circular economy in Slovakia https://incien.org/  Re-Use/Upcycling   X X     
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Denmark Campaigns/ 
NGOs 

Educators for 
Socially Responsible 
Apparel Practices 
(ESRAP) 

Aiming to change curriculum on global 
scale to better reflect the CSR and 
sustainability int the fashion industry 

http://www.esrapglobal.
org/ 

Education/Training     X     

Denmark Trade 
Associations 

The Danish 
Initiative for Ethical 
Trade (DIEH) 

Brings together leading companies, NGOs, 
business and industry organizations, public 
bodies and the trade union movement in a 
unique network. 

https://www.dieh.dk/     X       

Denmark Consultancy Littlepinkmaker  Teach subjects based on design, 
technology and research into materials. 

https://labs.tcbl.eu/little
pinkmaker 

Material 
innovation, 
Education/training 

  X       

Denmark Trade 
Associations 

Global Fashion 
Agenda 

leadership forum for industry collaboration 
on sustainability in fashion 

https://www.globalfashi
onagenda.com/ 

    X X     

Estonia Business 
Support & 
Network 

Enterprise Estonia Promotes business and regional policy in 
Estonia and is one of the largest 
institutions within the national support 
system for entrepreneurship by providing 
financial assistance, counselling, 
cooperation opportunities and training for 
entrepreneurs, research institutions, the 
public and non-profit sectors. 

https://www.eas.ee/eas
/?lang=en 

Education/Training   X       

Estonia Business 
Support & 
Network 

Estonian Design 
Centre 

Partners to designers, entrepreneurs, 
public sector representatives and everyone 
else who wants to see Estonian design 
thrive.  

https://disainikeskus.ee/
about-us 

    X       
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Estonia Education EKA -Estonian 
Academy of Arts 

Expert interviewed. https://www.artun.ee/e
n/home/ 

 

Education/training           

Estonia Campaigns/ 
NGOs  

Stockholm 
Environment 
Institute - Tallin 

Carries out applied research, stakeholder 
engagement and capacity building in the 
Baltic Sea Region and the EU.  

https://www.sei.org/cen
tres/tallinn/about/ 

Research   X       

Estonia Trade 
Associations 

Estonian Association 
of Designers 

An association connecting and 
representing Estonian designers, with an 
aim to support design in the broader sense 
of the concept.  

http://www.edl.ee/home     X X     

Finland Campaigns/ 
NGOs 

Martat Traditional Finnish home economics 
association, promoting well-being and 
quality of life at home. Now offering repair 
shops and information on-line regarding 
garment care and repair garments and 
extending their longevity. 

https://www.martat.fi/     X X     

Finland Education Aalto University Expert interviewed. https://www.aalto.fi/en Education/Training           

Finland Trade 
Associations 

Finnish Consumers 
Association 

Information and knowledge for consumers 
on consumption. 

https://www.kuluttajaliit
to.fi/  

Education/Training   X X     

Finland Trade 
Associations 

Sitra  Innovation organization that is pushing 
Finland to be the forerunner in circular 
economy. Supporting businesses in 
creative exploration and testing of new 

https://www.sitra.fi/  Re-Use/Upcycling   X       
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business models. 

Finland Trade 
Associations 

Ivalo  On-line platform linking consumers with 
small ethical fashion brands. 

https://ivalo.com     X X     

Finland Trade 
Associations 

Finnish Textile and 
Fashion 

Central organization for textile, clothing 
and fashion companies; provide education 
for companies and they also have a 
sustainability programme; including 
reports about challenges of producing 
sustainably in different countries. 

https://www.stjm.fi/en/f
innish-textile-and-
fashion/  

 

    X       

France Business 
Support & 
Network 

Plug & Play - 
Lafayette 

Lafayette Plug and Play is an innovation 
platform designed to boost the next 
generation of retail and fashion companies 
by linking start-ups with experts, mentors, 
corporations and investors.  

https://www.lafayettepl
ugandplay.com/ 

Retail initiative X     X   

France Business 
Support & 
Network 

Vente-Privee Fashion-tech/retail accelerator programme 
- based at Station F: Opting for open 
innovation to support the growth of the 
best European start-ups that are creating 
new on- and offline consumption patterns 
for tomorrow’s fashion. 

https://www.lafayettepl
ugandplay.com/ 

Alt. biz models X X   X   
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France Business 
Support & 
Network 

Fashion & Tech. LAB Fashion & Technology LAB aims at creating 
emulation between creativity and 
innovation in the fashion industry. 
Fostering the Fashion Tech Startups and 
Designers. 

http://fashiontechnology
lab.com 

    X       

France Business 
Support & 
Network 

Lookforward by 
Showroomprive 

Aims to amplify positive social impact, via 
its CSR politic and the Look Forward 
project, labeled Grand place of innovation 
by the Ile-de-France region.  

http://lookforwardprojec
t.com 

 

    X X     

France Campaigns/ 
NGOs 

Ethique sur 
l’Etiquette 

The Ethical Collective brings together 
international solidarity associations, trade 
unions, consumer movements and popular 
education associations. 
Expert interviewed. 

https://ethique-sur-
etiquette.org 

            

France Campaigns/ 
NGOs 

Eco TLC The only organisation accredited by the 
French public authorities to cover the 
sector.  Aims to tend towards 100% reuse 
and recycling for used CLFs. Expert 
interviewed. 

https://www.ecotlc.fr/           X 

France Campaigns/ 
NGOs 

ADEME Provides expertise and advisory services to 
businesses, local authorities and 
communities, government bodies and the 
public at large, to enable them to establish 
and consolidate their environmental 
action. 

https://www.ademe.fr/e
n/about-ademe 

 

Education/training   X       
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France education Big Blue Project Committed to ensuring and developing the 
awareness of the fashion and textile 
industry on environmental issues. Expert 
interviewed. 

https://thebigblueprojec
t.com/ 

Education/training     X     

France Consultancy Utopies CSR and Sustainable Development 
consultancy 

http://www.utopies.com
/en/ 

    X X     

France Sustainable 
Fashion 
Networks 

SloWeAre Online platform for information on 
sustainable fashion shopping 

https://www.sloweare.c
om/ 

      X X   

France Sustainable 
Fashion 
Networks 

Dream Act Online platform/e-shop for sustainable 
consumption 

        X X   

France Sustainable 
Fashion 
Networks 

Une Autre Mode Est 
Possible (UAMEP) 

Collective of textile and fashion designers 
supporting members in creation, 
production and distribution processes with 
a positive social and environmental impact 

https://uneautremode.fr
/?lang=en 

  X X X X   

France Sustainable 
Fashion 
Networks 

Homemakers Aims to promote french expertise in textile 
and design, contribute to stimulate local 
development in ecology, sustainability, 
education, technology and economy. 

https://labs.tcbl.eu/hom
emakers 

Education/training           

France Trade 
Associations 

Alter-tex  First network of French and European 
companies committed to an eco-friendly, 
ethical and united textile.   

https://altertex.fr/en/     X       
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France Trade 
Associations 

Comité stratégie de 
filières mode et 
luxe  

The Strategic Branch Committee (CSF) of 
the fashion and luxury industries brings 
together professionals from the sector, 
public authorities and trade unions 
representing the staff of the sector.  

https://www.entreprises
.gouv.fr/secteurs-
professionnels/comite-
strategique-filiere-des-
industries-la-mode-et-
luxe 

    X       

France Trade 
Associations 

Pole Ecoconception Its purpose is to support the development 
of sustainable consumption and production 
patterns.  

https://www.eco-
conception.fr/static/l-
association.html 

Alt. Biz Models   X       

France Trade 
Associations 

R3iLab A network of entrepreneurs of textile, 
fashion and creative industries whose 
objective is to promote innovation, 
particularly intangible, in the industry.  

https://r3ilab.fr/ 

 

    X       

Germany
; EU 

Research and 
Innovation 
Projects 

Re-Fream Offers access to new production 
technology to re-think the future of the 
fashion sector by researching novel 
concepts in a collaborative way between 
scientists, researches and artists, 
designers. 

https://www.re-
fream.eu/about/ 

 

Technology           

Germany Campaigns/ 
NGOs 

Stop Micro Waste Promotes awareness and solutions to 
avoid, replace and re-use plastics in 
everyday life; Guppyfriend - washing bag 
that reduces fiber shedding and protects 
clothes. 

https://www.stopmicrow
aste.com/ 

Materials 
Innovation 

  X X     
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Germany Education Fashion-Tech Berlin The #FASHIONTECH conference, founded 
in January 2015 by the PREMIUM GROUP, 
connects fashion with the tech and start-
up industry, covering all aspects of digital 
transformation, innovation and disruptive 
technologies.  

http://www.fashiontech.
berlin/ 

Education/training           

Germany Sustainable 
Fashion 
Networks 

Future Fashion 
Forward 

Designers, consultants, communications 
scientists in the fashion industry. United 
by the idea of passing on knowledge about 
the ills in the fashion industry through 
education about social and ecological 
aspects. 

https://future.fashion/u
ber-uns 

Education/training   X X     

Germany Sustainable 
Fashion 
Networks 

Sustainable Fashion 
Matterz 

Network and consultancy agency. A 
platform for consumers and producers  

https://www.sustainable
fashionmatterz.com/ 

    X X     

Germany Sustainable 
Fashion 
Networks 

Elektrocouture Bespoke fashion & wearable technology 
services - including workshops, 
matchmaking fashion and tech companies, 
consulting, etc. 

https://elektrocouture.c
om/about/ 

    X       

Germany Sustainable 
Fashion 
Networks 

Wear-It Berlin Created Wear It Hub innovation network 
with the goal to bridge the gaps in 
between fashion, lifestyle and 
technologies. The network connects 
international companies, agencies and 
creatives with the aim to foster new 
products for a rapidly growing market.  

https://www.wearit-
berlin.com/ 

    X       
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Germany Business 
Support & 
Network 

C&A Foundation Created to address the deeply-rooted 
challenges that fashion faces, and spark 
the change that will transform the fashion 
industry. 

https://www.candafound
ation.org/about 

    X X     

Germany Sustainable 
Fashion 
Networks 

Circular.Fashion Created a digital platform for material 
suppliers, fashion brands and recyclers 
where tools and resources can be accessed 
to ensure circularity in every step.  

https://circular.fashion/v
ision/ 

 

    X     X 

Germany Sustainable 
Fashion 
Networks 

Fashion Fusion Fashion Fusion is an ideas competition by 
Deutsche Telekom. Together with strong 
partners we encourage creative minds 
from fashion and technology to team up, 
engage and challenge the status quo with 
groundbreaking concepts around smart 
textiles. 

https://fashionfusion.tel
ekom.com 

    X       

Germany Trade 
Associations 

International 
Association of 
Natural Textile 
Industry 

Over 100 companies from all stages of 
leather and textile manufacturing that 
stand for ecological and socially 
responsible production. 

https://naturtextil.de/en
/home/ 

 

    X       

Greece Business 
Support & 
Network 

Hellenic Fashion 
Industry Association 
(SEPEE) 

Largest apparel manufacturers association 
in Greece and its members are apparel 
manufacturers, textile manufacturers as 
well as other apparel associations. 

http://www.greekfashio
n.gr/default.asp?pid=23
&la=2 

    X       
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Greece Business 
Support & 
Network 

Athens Fashion Club The Athens Fashion Club business group 
and its students envision a JOINT FUTURE. 
The recognition of our products and our 
students in the global market! 

http://athensfashionclub
.com 

      X     

Greece Education Soffa Social Fashion Factory, a co-op of fashion 
designers and professionals that provides 
livelihoods of refugees, survivor victims of 
human trafficking and Greek 
unemployment. Expert interviewed. 

http://soffa.gr/     X X     

Greece Sustainable 
Fashion 
Networks 

Athens Place Lab The Athens place lab is a network of 
organisations active in Greece sharing a 
common goal: to investigate the local and 
social dimensions of clothes making,  

https://labs.tcbl.eu/athe
nsplacelab 

Education/Training   X       

Hungary Business 
Support & 
Network 

Hungarian Fashion 
& Design Agency 

Established in 2018 and developing a 
strategy for the sector but not yet 
published. Aim is to promote Hungarian 
designers to go abroad – help with 
marketing if Hungarian producing and 
committed to sustainability. 

https://hfda.hu/     X       

Hungary Campaigns/ 
NGOs 

Tudatos Vásárlók 
Egyesülete ‐ 
(Association of 
Conscious 
Consumers) 

Promotes conscious consumption in 
general / involved with Fashion Revolution 
Week in Hungary 

https://tudatosvasarlo.h
u/english 

    X       
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Hungary Sustainable 
Fashion 
Networks 

Hungarian Circular 
Economy Platform - 
an initiative of the 
Business Council for 
Sustainable 
Development in 
Hungary (BCSDH)  

Initiative was co-founded by the Embassy 
of the Kingdom of the Netherlands, and 
the Hungarian Ministry of Innovation and 
Technology.   

https://bcsdh.hu/project
s/circular-economy-
platform/ 

    X       

Hungary Trade 
Associations 

The Association of 
Hungarian Light 
Industry (AHLI) or 
MKSZ  

A non-governmental voluntary 
organisation of employers acting in the 
field of textile, clothing, leather and shoe 
industry Hungarian. 

http://www.mksz.org/en     X       

Hungary Trade 
Associations 

Association of 
Conscious 
Consumers / 
Tudatosvasarlo 

Awareness / Educatoin Promoting 
Conscious Consumption / involved in 
Hungarian Fashion Revolution Week. 

https://tudatosvasarlo.h
u/english 

 

Education/training   X       

Hungary Trade 
Associations 

National Fashion 
League Hungary 
Assoc. 

Aims to strengthen the cooperation with 
foreign organisations, Chambers of 
Fashion, Fashion Weeks, cultural institutes 
in order to exchange designers, artists, 
professionals in their fashion and art 
related programs. Runs the Global 
Sustainable Fashion Week (GSFW) which 
is in its 4th year 

https://www.fashionhun
gary.com/about-us/ 

    X       

Ireland Business 
Support & 
Network 

CIFD (Council of 
Irish Fashion 
Designers) 

The Council of Irish Fashion Designers is a 
representative body for Members. 

https://irishfashiondesig
ners.com/ 

      X     
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Ireland Education ReDiscovery Centre, 
National Centre for 
Circular Economy 

Brings together the skills and expertise of 
artists, scientists, designers and 
craftspeople united in a common purpose 
of sustainability.  
Expert interviewed. 

http://www.rediscoveryc
entre.ie/about-us/ 

    X       

Italy; EU Research and 
Innovation 
Projects 

Textile & Clothing 
Business Labs 
(TCBL) 

H2020 – industry innovation for 
alternatives to overproduction and 
reducing environmental footprint. 

https://tcbl.eu/ Alt. biz models X X X X X 

Italy Business 
Support & 
Network 

Fashion Technology 
Accelerator Milan 

A global infrastructure for fashion 
technology entrepreneurs. Offices in 
Silicon Valley, Milan, and Seoul.  

http://ftaccelerator.com/             

Italy Consultancy 3 Cuori Online platform aimed to enhance social 
marketing, company welfare and public 
welfare for its members  

https://www.trecuori.or
g/about/  

Ethical Manufact; 
Social Justice  
Traceability/Transp
arency  
Education/Training  

    X     

Italy Education PoliFactory 
(Politecnico di 
Milano) 

A interdepartmental research lab that 
explores the relationship between design 
and new digital manufacturing processes, 
promoting a new culture of making. 

http://www.polifactory.p
olimi.it 

Education/Training X X       

Italy Education Universita' Bocconi Expert interviewed. https://www.unibocconi.
eu 

Education/Training           

Italy Education University of 
Bologna 

Expert interviewed. https://www.unibo.it/en Education/Training   X       
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Italy Sustainable 
Fashion 
Networks 

Make a Cube The first incubator in Italy focused on 
supporting and accelerating new ventures 
with high environmental, cultural and 
social value 

http://makeacube.com             

Italy Sustainable 
Fashion 
Networks 

WASTE - What A 
Serious Trouble for 
Earth 

An incubator for conscious innovation. 
Aims to include the concept of circular 
economy in all areas.  Use creative 
innovation with a view to reuse, recycle 
and with attention to production 
processes.  

http://www.wastecomm
unity.com 

Resources/waste 
mgmt 

          

Italy Sustainable 
Fashion 
Networks 

Lotto Zero Textile research and experimentation in 
design and art, and an international base 
for networking in the textile sector. Expert 
interviewed. 

https://www.lottozero.or
g/ 

            

Italy Sustainable 
Fashion 
Networks 

C.L.A.S.S Global resource for smart material 
innovation, education, marketing and 
communication.  

https://www.classecohu
b.org/about-us/ 

Materials 
Innovation 

  X       

Italy Trade 
Associations 

Sistema Moda Italia One of the largest worldwide organizations 
representing textile and fashion 
industrialists in the western world.  

https://www.sistemamo
daitalia.com/it/federazio
ne/chi-siamo 

    X       

Latvia Trade 
Associations 

Riga Fashion Week Expert interviewed. https://www.rfw.lv/lv     X X     

Latvia Trade 
Associations 

Baltic Fashion 
Federation 

Organisers of Riga Fashion Week http://www.bffederation
.com/ 

    X       
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Lithuania Business 
Support & 
Network 

MITA The main governmental institution, 
responsible for implementation of 
innovation policy in Lithuania.  

http://www.mita.lt/en/a
bout-mita 

    X       

Lithuania Campaigns/ 
NGOs 

Utenos trikotaza Part of the tox campaign, one of two 
producing companies in the Greenpeace 
project.  

https://www.ut.lt/detox        X X   

Lithuania Trade 
Associations 

LATIA (Lithuanian Apparel and Textile Industry 
Association LATIA) builds professional links 
among apparel and textile community 
particularly looking for Intelligent sourcing 
solutions, trade opportunities in West and 
East, Baltic brands and products. 

http://latia.lt/en/about_
us/about 

 

    X       

Luxem-
bourg 

Business 
Support & 
Network 

Creative Industries 
Cluster  

Networking platform promoting creative 
industries – sustainable fashion design 
brands listed on platform.  

https://creativecluster.lu
/  

 

Education/Training     X     

Luxem-
bourg 

Campaigns/ 
NGOs 

Rethink Your 
Clothes Campaign  

Consumer Awareness Campaign - ethical 
manufacturing and social justice issues; 
traceability/transparency in the supply 
chain. Started in 2018. Supported by 
Caritas Luzembourg; Fairtrade Letzebuerg 
& Luzembourg Aid & Development  

https://www.rethinkyour
clothes.lu/  

 

Ethical Manufact; 
Social Justice; 
Supply-Chain 
Transparency/Trac
eability; 

    X     

Luxem-
bourg 

Consultancy Scroble A startup in the #fashiontech scene, that 
aims to connect the product with the 
potential buyer  

https://www.scroble.co
m/company  

    X       
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Malta Sustainable 
Fashion 
Networks 

Ashoka Globalize Identifies and supports the world's leading 
social entrepreneurs, learns from the 
patterns in their innovations. Expert 
interviewed. 

https://www.ashoka.org
/en-gb/about-ashoka 

    X       

Nether-
lands 

Business 
Support & 
Network 

Modint Modint is the business network of 
manufacturers, importers, agents and 
wholesalers of clothing, fashion 
accessories, carpet and (interior) textiles. 

https://modint.nl/modin
t/ 

  X         

Nether-
lands 

Business 
Support & 
Network 

Stimulering Fonds  Central fund for Dutch creative industries, 
including architecture, design and digital 
culture and crossovers. Supports 
exceptional and innovative projects and 
activities of designers, makers and cultural 
institutions in the creative industries. 

https://stimuleringsfond
s.nl/  

    X       

Nether-
lands 

Sustainable 
Fashion 
Networks 

Textile Exchange Identifies and shares best practices 
regarding farming, materials, processing, 
traceability and product end-of-life in 
order to reduce the textile industry’s 
impact on the world’s water, soil and air, 
and the human population. 

https://textileexchange.
org/about-us/ 

Resource/Waste 
Mgmt 

  X X   X 

Nether-
lands 

Business 
Support & 
Network 

Modefabriek Amsterdam fashion trade event; Curated 
Store by HTNK is a platform at 
Modefabriek that spotlights the next 
generation of small and upcoming brands. 

https://www.modefabrie
k.nl/en/  

      X     
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Nether-
lands 

Business 
Support & 
Network 

Lichting Showcase/catwalk show of best graduates 
of 7 Dutch academies.  

https://www.lichting.nl/        X     

Nether-
lands 

Business 
Support & 
Network 

HTNK  One of the biggest fashion recruitment 
agencies in Holland; recruitment, 
consultancy, incubator, events, 
workshops. 

https://htnk.nl/     X       

Nether-
lands 

Business 
Support & 
Network 

Founded By All A creative business hub, an incubator for 
starting talent, offering business facilitie. 

http://www.foundedbyal
l.com 

            

Nether-
lands 

Campaigns/ 
NGOs 

Clean Clothes 
Campaign 

Global alliance for improving working 
conditions and empowering workers in 
garment industries. 

https://cleanclothes.org/ Social Justice     X     

Nether-
lands 

Campaigns/ 
NGOs 

Fair Wear 
Foundation 

Improving workplace conditions for 
garment workers in countries across 
Europe and Asia 

https://www.fairwear.or
g/ 

Social Justice     X     

Nether-
lands 

Campaigns/ 
NGOs 

Fashion for Good Innovation platform with a mission to 
bring together the entire fashion 
ecosystem as a convenor for change. 
Expert interviewed. 

https://fashionforgood.c
om/ 

Social Justice   X X     

Nether-
lands 

Campaigns/ 
NGOs 

We Make The City Annual festival with the same starting 
point as M-ODE.  

https://wemakethe.city/
nl/ 

      X     
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Nether-
lands 

Campaigns/ 
NGOs 

State of Fashion Initiative that came out from former Mode 
Biennale in Arnhem. Launched in 2018 to 
explore, promote and support alternative 
and better futures of fashion.  

https://stateoffashion.or
g/en/  

      X     

Nether-
lands 

Campaigns/ 
NGOs 

Global Denim 
Awards  

Collaborative partner of House of Denim 
Foundation, links emerging designers with 
most progressive denim mills worldwide.  

http://globaldenimaward
s.com/  

    X x     

Nether-
lands 

Campaigns/ 
NGOs 

House of Denim 
Foundation  

Misson to promote a cleaner denim 
industry through connecting and inspiring 
denim stakeholders.  

https://www.houseofden
im.org/  

    X X     

Nether-
lands 

Campaigns/ 
NGOs 

Denim City  Social enterprise, innovation campus 
founded by the House of Denim 
Foundation; includes Jean School, Lab, 
Store, Workshop.  

https://denimcity.org/      X X     

Nether-
lands 

Education ArtEZ Prof. Danielle Bruggeman; Pascale Gatzen https://www.artez.nl/             

Nether-
lands 

Sustainable 
fashion 
networks 

M-ode Provide tools and guidelines. Are a 
coaching hub delivering events, 
workshops, seminars and master classes. 
Expert interviewed. 

http://m-ode.net/dev/ Education/training   X X     
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Nether-
lands 

Sustainable 
Fashion 
Networks 

Circle Economy  A social enterprise, organized as a 
cooperative, that accelerates transition to 
circularity through on the ground, action 
focused, development of practical and 
scalable solutions and international 
campaigns.  

https://www.circle-
economy.com  

Alt. Biz Models           

Nether-
lands 

Trade 
Associations 

Fashion Clash  Innovative and interdisciplinary showcase 
platform for fashion and a worldwide 
network of emerging designers and artists. 

https://www.fashionclas
h.nl/  

    X       

Nether-
lands 

Trade 
Associations 

Dutch Design Week Largest design event in Northern Europe, 
presents and promotes work and concepts 
of more than 2600 designers. 

https://www.ddw.nl/        X     

Nether-
lands 

Trade 
Associations 

Sustainable Apparel 
Coalition (EU HQ) 

Global alliance for sustainable production 
in apparel, footwear and textile industry.  

https://apparelcoalition.
org/ 

    X       

Poland Consultancy Little Greenfinity Strategic sustainability consultancy 
company.   

http://little-
greenfinity.com/  

Education/Training   X X     

Poland Education FINE ART ACADEMY 
IN WARSAW 
POLAND 

The Academy of Fine Arts in Warsaw is 
one of the oldest and largest art 
institutions of higher education in Poland. 
Expert interviewed. 

https://asp.waw.pl/eng/ Education/Training           
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Poland Trade 
Associations 

Buy Responsibly 
Foundation 

A nationwide organization focusing on of 
sustainable development and 
environmental protection, responsible 
consumption and production, as well as 
respect for human rights and 
environmental principles in business.  

https://www.ekonsumen
t.pl/s56_about_us.html 

 

    X       

Poland Trade 
Associations 

Foundation of the 
“Fair Trade 
Coalition” – 
Fairtrade Polska 

Aims to support marginalised producers 
and smallholders in the global South by 
making Fair Trade an integral part of 
people’s everyday choices. 

https://www.fairtrade.or
g.pl/about-us/ 

 

Ethical Manufact.   X       

Poland Trade 
Associations 

RECONOMY  An association of companies and 
institutions involved in the promotion of 
the idea of sustainable economy, 
especially the principles of closed 
circulation at every stage of business 
activity. 

http://reconomy.pl/pl/ko
alicja  

Education/Training   X X     

Portugal Business 
Support & 
Network 

Oliva Creative Lab Supports the creation of new startups in 
the textile sector, having its focus on 
social innovation encouragement and 
development of the companies' policies of 
social responsibility and social inclusion. 

https://labs.tcbl.eu/oliva
lab 

 

Alt. biz models   X       

Portugal Campaigns/ 
NGOs 

Greenfest  Festival and app raising awareness of 
sustainability issues and promoting 
sustainable lifestyles. 

http://greenfest.pt        X     
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Portugal Campaigns/ 
NGOs 

Business Council for 
Sustainable 
Development 

Connecting over 90 Portuguese 
businesses, including micro-enterprises, 
support in transition to more sustainable 
practices, also aims to contribute to policy 
and public awareness. 

https://www.bcsdportug
al.org/  

    X       

Portugal Sustainable 
Fashion 
Networks 

Oliva Creative Lab Support for new start-ups in the textile 
sector, focus on innovation and policies for 
social responsibility and inclusion. 

https://labs.tcbl.eu/oliva
lab 

Social Justice   X       

Portugal Trade 
Associations 

APICCAPS  Connects materials and accessories 
manufacturers; business support, HR and 
wages, protection of the sector.  

https://www.apiccaps.pt
  

    X       

Portugal Trade 
Associations 

ANIVEC  Connects all clothing manufacturers; 
business support, HR and wages, 
protection of the sector. 

https://www.anivec.com 

 

  X X       

Portugal Trade 
Associations 

Moda Lisboa Mission is the promotion and the 
development of Portuguese Fashion 
nationally and internationally.Part of 
Fashion Insider. 

https://modalisboa.pt/       X     

Slovakia Campaigns/ 
NGOs 

Zivica A non-governmental, non-profit 
organization that inspires change. We 
devote ourselves to education, eco-
counseling and we offer space for 
ourselves.  

https://www.zivica.sk/sk
/o-zivici/nasa-vizia 

 

    X       
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Slovakia Campaigns/ 
NGOs 

IPRUM Grassroots initiative organizing pop up 
swap events and raising awareness of 
fashion and sustainability.  

https://www.facebook.c
om/pg/iprum.sk/posts/  

 

Alt. Biz Models     X   x 

Slovakia Trade 
Associations 

Slovak 
Fashion Council 

Supports and develops the Slovak fashion 
ecosystem. SFC was founded in 2011 and 
its founder is fashion designer Dana 
Kleinert with many domestic and foreign 
awards. Expert interviewed. 

http://www.slovakfashio
ncouncil.sk/sk_SK/ 

    X X     

Slovenia Sustainable 
Fashion 
Networks 

Etri Place Lab Proposed “design lab” Etri is a 
development cooperative with strong 
social component and social 
entrepreneurship. Working in the fields of 
inclusive society, circular economy, green 
work places, self-sufficiency, social 
responsible buying and supporting 
environment.  

https://labs.tcbl.eu/etrid
esignlab 

 

Education/Training X X       

Spain Campaigns/ 
NGOs 

Fab Textiles Research and education lab in innovative 
techniques and processes, 3D modelling, 
parametric design, 3D printing, 
computational materials and DIY material 
recipes. 

https://fabtextiles.org/ Materials 
innovation 

X X X     



Report – Mapping Sustainable Fashion Opportunities for SMEs 

Annex 2: Database Mapping of Initiatives and players 
 

60

 

 Mapping Initiatives – Support Organisations Value Chain 
Stages 

Country Initiative 
Type 

Name of Initiative Description of Initiative Contact (www) Basis for 
Recommendation

P
ro

d
u

ct
io

n
 

S
e
rv

ic
e
s 

M
a
rk

e
ti

n
g

 

R
e
ta

il
 

E
n

d
 o

f 
U

se
/

L
if

e
 

Spain; 
EU 

Research and 
Innovation 
Projects 

WORTH Creates and supports transnational 
collaborations between fashion designers, 
creative people, manufacturing enterprises 
(SMEs) and technology firms looking to 
develop design-driven and innovative 
products. 

https://www.worthproje
ct.eu/ 

 

  X X X X   

Spain Education Universidad 
Politechnica de 
Valencia 

Expert interviewed. http://www.upv.es/inde
x-en.html 

 

Education           

Spain Trade 
Associations 

Asociación 
Creadores de Moda 
de España (ACME) - 
Madrid 

Works to defend the interests of fashion 
creation in Spain, offering tools to increase 
its competitiveness. 

http://creadores.org/ 

 

      X     

Spain Trade 
Associations 

BIAAF - (Bilbao 
International Art & 
Fashion) 

A platform devoted to the launch of young 
promising fashion designers from all over 
the world provided they are talented, 
innovative and radically creative. 

http://www.biaaf.com/     X X     

Spain Trade 
Associations 

ModaFad - 
Barcelona 

Work to create the framework of debate 
and reflection necessary to vindicate the 
professionals of the fashion and to foment 
the continuity of the companies of the 
sector. 

http://www.fad.cat/mod
a-fad/ca 

    X X     
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Sweden Business 
Support & 
Network 

Inkubator Boras  Supports entrepreneurs and innovators in 
technology, textiles and fashion with 
business development – from business 
concept to market launch. 

http://ink-
boras.se/fashionink/ 

Fashion Tech   X X     

Sweden Education Linnaeus University  https://lnu.se/en/ Education/Training           

Sweden Campaigns/N
GOs 

Stockholm 
Environment 
Institute HQ 

An international non-profit research and 
policy organization that tackles 
environment and development challenges. 

https://www.sei.org/cen
tres/headquarters/ 

Research   X       

Sweden Education Borås University The field of textiles and fashion is among 
the areas in which the University of Borås, 
through the Swedish School of Textiles, 
has a national responsibility for both the 
development of the artistic perspective 
and the collaboration between art and 
science. 

https://www.hb.se/en/ 

  

Education/Training           

Sweden Sustainable 
Fashion 
Networks 

Circular Fashion Online platform to promote more 
sustainable and circular fashion, apparel 
and textile industry worldwide 

https://circularfashion.c
om/ 

Education/Training   X X     

Sweden Campaigns/ 
NGOs 

H&M Foundation Its mission is to drive long lasting positive 
change and improve living conditions by 
investing in people, communities and 
innovative ideas. Initiated the Global 
Change Award.  

https://hmfoundation.co
m/ 
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Sweden Trade 
Associations 

Association of 
Swedish Fashion 
Brands  

Independent organization created by and 
for the Swedish fashion industry, with the 
aim to support and promote it. Key focus: 
export, encouraging and supporting 
entrepreneurship and innovation.  

http://asfb.se/              

Sweden Education Wargon Innovation National development and knowledge 
centre for process and production 
technology, focus on new sustainable 
materials. 

https://wargoninnovatio
n.se/en/home-en/ 

Education X         

Sweden Business 
Support & 
Network 

The Swedish Textile 
Initiative on Climate 
Action (STICA)  

Support Swedish and international 
companies in reducing their GHGs, support 
projects and cross-sector collaborations.  

https://www.sustainable
fashionacademy.org/STI
CA  

 

            

Sweden Business 
Support & 
Network 

Swedish Textile 
Water Initiative 
(STWI)  

Enabling sustainable textile and clothing 
industries through understanding the 
water challenges faced and finding the 
right solutions for them. 

https://stwi.se/              

Sweden Trade 
Associations 

TEKO Industry specific advice on trade and 
environmental rights, anti-dumping 
regulations, labelling requirements. Expert 
interviewed. 

https://www.teko.se/en
glish/ 

 

Social Justice   X       
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Sweden Business 
Support & 
Network 

Swedish Fashion 
Council 

Aims to promote, educate, inspire and 
digitise the Swedish fashion industry to 
become competitive and sustainable in all 
areas.  

http://www.swedishfashi
oncouncil.se/swedish-
fashion-council-
supports-fashion-tech-
project/ 

    X X     

Sweden Trade 
Associations 

Textilimportörerna Industry specific advice on sustainability 
for companies dealing in textiles, leather 
goods, clothing and shoes. 

http://textileimporters.s
e/ 

Education/Training   X       

Sweden; 
EU 

Research and 
Innovation 
Projects 

MISTRA Future 
Fashion 

MISTRA - circular design capabilities and 
innovative post-consumer textile and fibre 
recycling techniques. 

http://mistrafuturefashio
n.com/ 

Material 
innovation, Alt. Biz 
Models, Re-
Use/Upcycling 

X X X X X 

United 
Kingdom 

Campaigns/ 

NGOs 

Better Cotton 
Initiative 

Worldwide cotton sustainability 
programme. 

https://bettercotton.org/   X   X     

United 
Kingdom 

Business 
Support & 
Network 

British Fashion 
Council 

Aims to further the interests of the British 
fashion industry and its designer 
businesses through its Positive Fashion 
initiative, a platform designed to celebrate 
industry best practice and encourage 
future business decisions to create positive 
change. 

https://www.britishfashi
oncouncil.co.uk/About/P
ositive-Fashion 

Education/Training   X X     

United 
Kingdom 

Business 
Support & 
Network 

Cockpit Arts Social enterprise and UK’s only business 
incubator for craftspeople, housing up to 
170 small businesses at our two centres in 

http://cockpitarts.com     X X     
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central and south London.  

United 
Kingdom 

Business 
Support & 
Network 

Dream Assembly Powered by Farfetch, a 10-week 
accelerator program run twice a year. We 
welcome early-stage startups to apply for 
the program and we choose a small group 
for each cohort. 

https://www.dreamasse
mbly.com/en/how-it-
works/ 

Education/Training   X X     

United 
Kingdom 

Business 
Support & 
Network 

True Start Europe’s only retail and consumer 
accelerator and investment fund. Works 
with entrepreneurs and startups that have 
an innovative/disruptive product or service 
that has a retail or consumer element to it. 

https://angel.co/truestar
t 

    X   X   

United 
Kingdom 

Business 
Support & 
Network 

Sarabande Named after McQueen’s 2007 
Spring/Summer collection, the foundation 
provides scholarships to students at 
graduate and postgraduate level as well as 
housing artist studios at Sarabande HQ for 
designers, artists and jewellers. 

http://www.sarabandefo
undation.org/ 

            

United 
Kingdom 

Business 
Support & 
Network 

U25’s at 
Makerversity 

Offers free membership to makers under 
25 years old, providing the tools and space 
to develop a business idea. Membership 
includes desk space, access to all 
workshops, fabrication facilities and events 
as well as joining a growing community of 
over 250 makers and 90 businesses. 

https://makerversity.org
/u25/ 

  X X       
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United 
Kingdom 

Campaigns/ 
NGOs 

Fashion Revolution Global movement for fairer, safer, cleaner 
and more transparent fashion industry. 
Expert interviewed. 

https://www.fashionrevo
lution.org/ 

Ethical Manufact; 
Social Justice, 
Supply-chain 
Transparency, 
Education 

    X     

United 
Kingdom 

Education Centre for 
Sustainable Design 

Develops and disseminates understanding 
of present and future sustainability 
impacts and solutions related to 
innovation, products, technologies, 
services and systems through projects, 
training, events, networks and 
information. 

https://cfsd.org.uk/ Education/Training   X X     

United 
Kingdom 

Education Kering Group CSF Partnership with Kering on how to 
engage the next generation in a 
sustainability mindset. 

http://sustainable-
fashion.com/projects/ke
ring-award-for-
sustainable-fashion/   

Ethical Manufact/ 
Supply-Chain 
Transparency/Trac
eability 

          

United 
Kingdom 

Campaigns/ 
NGOs 

Ellen MacArthur 
Foundation 

Global thought leader in accelerating 
transition to a circular economy. 

https://www.ellenmacart
hurfoundation.org/ 

Education/Training     X     

United 
Kingdom 

Campaigns/ 
NGOs 

Love Your Clothes Sustainable Clothing Action Plan - raising 
awareness of the value of clothes and 
encouraging people to make the most of 
the clothes they already have. 

https://www.loveyourclo
thes.org.uk/ 

      X     

United 
Kingdom 

Campaigns/ 
NGOs 

Hubbub Campaigns to cut waste, make clothes last 
longer, save money and create cleaner 
spaces. 

https://www.hubbub.org
.uk 

      X     
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United 
Kingdom 

Consultancy Eco Age Work with a global roster of clients to build 
responsible business practices promoted 
via comprehensive communication 
strategies & cross-channel storytelling.  

https://eco-age.com/ Alt. Biz Models   X       

United 
Kingdom 

Education Fashion Innovation 
Agency 

Experts in working with emerging 
technologies to help designers and brands 
change the way they make, sell or show 
their collections. 

http://www.fialondon.co
m 

    X X     

United 
Kingdom 

Education MA Fashion Futures 
- LCF 

MA at London College of Fashion, 
University of the Arts London. 

https://www.arts.ac.uk/
subjects/fashion-
design/postgraduate/ma
-fashion-futures-lcf   

Education           

United 
Kingdom 

Education Centre for 
Sustainable Fashion 

Research centre at University of the Arts 
London, based at London College of 
Fashion. CSF/LCF Online opensource 
course “luxury fashion in a changing 
world” co- created with Kerring. 

http://sustainable-
fashion.com 
 

Education/Training, 
Consultancy, 
Research 

  X X     

United 
Kingdom 

Education Centre for Fashion 
Enterprise 

Fashion and fashion tech business 
incubator. 

https://fashion-
enterprise.com/about 

Education/Training, 
consultancy 

  X X     

United 
Kingdom 

Trade 
Associations 

UKFT Inclusive British network for fashion and 
textile companies, bringing together 2,500 
designers, manufacturers, agents and 
retailers to promote their businesses and 
our industry in the UK and throughout the 
world.  

https://www.ukft.org/ab
out/  

    X X     
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United 
Kingdom 

Campaigns/ 
NGOs 

WRAP A catalyst for positive economic and 
environmental action. 2013 WRAP 
launched its Sustainable Clothing Action 
Plan (SCAP), bringing together textile 
manufacturers and fashion brands to 
reduce water consumption, carbon 
emissions and waste. 

http://www.wrap.org.uk     X X     

United 
Kingdom 

Education Centre for Circular 
Design 

Research centre at University of the Arts 
London, based at Chelsea College of Arts.. 
The team focus on using practice research 
approaches to steer and support circular 
economies and communities 

https://circulardesign.or
g.uk/  

Research   X X   X 

United 
Kingdom 

Education InnovationRCA InnovationRCA is the Royal College of Art’s 
centre for enterprise, entrepreneurship, 
incubation and business support.  

https://www.rca.ac.uk/r
esearch-
innovation/innovationrca
/ 

Education           

United 
Kingdom 

Research and 
Innovation 
Projects 

European Clothing 
Action Plan 

EU Life - cutting the environmental impact 
of clothing across the supply chain. 

http://www.ecap.eu.com
/ 

  X X X     

United 
Kingdom 

Research and 
Innovation 
Projects 

Trash-2-Cash H2020 NMP - high value products from 
zero value waste textiles and fibres. 

https://www.trash2cash
project.eu 

  X   X   X 
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United 
Kingdom 

Research and 
Innovation 
Projects 

Business of Fashion, 
Textiles and 
Technology (BFTT) 

R&D partnership for innovation in the 
whole fashion and textile supply chain; 
support to companies ranging from SMEs 
to multinational companies to explore new 
customer experiences and more 
sustainable operations for the future. 

http://bftt.org.uk  Education   X X     

United 
Kingdom 

Sustainable 
Fashion 
Networks 

Common Objective Network matching members with 
connections and resources they need to 
succeed in a more sustainable way. 

https://www.commonobj
ective.co/ 

    X X     

United 
Kingdom 

Research and 
Innovation 
Projects 

The Microfibre 
Consortium 

Develop practical solutions for the textile 
industry to minimise microfibre release to 
the environment from textile 
manufacturing and product life cycle. 

https://www.microfibrec
onsortium.com/ 

  X    

United 
Kingdom 

Trade 
Associations 

Design Council 
Spark 

Uses design as a strategic tool to tackle 
major societal challenges, drive economic 
growth and innovation, and improve the 
quality of the built environment.  

https://www.designcoun
cil.org.uk/ 

            

United 
Kingdom
; Global 

Business 
Support & 
Network 

Future Tech Lab Future Tech Lab (previously Fashion Tech 
Lab) is a disruptive umbrella platform 
aimed at transforming industries, 
accelerating and empowering an 
innovative and sustainable future.  

http://ftlab.com   X X       

United 
Kingdom 

Campaigns/ 
NGOs 

Love Not Landfill Young consumer campaign for clothing 
reuse and recycling, linking young 
consumers with clothes banks, charities, 

https://www.lovenotland
fill.org/ 

    X       
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swap events. 

United 
Kingdom 

Business 
Support & 
Network 

Top Pitch Invites entrepreneurs and start-ups from 
around the world to apply for a ‘bootcamp’ 
programme created by Topshop and 
investment partner L Marks, with intensive 
coaching on how to bring your product to 
market and the chance to pitch to Topshop 
and Sir Philip Green. 

http://www.toppitch.co/ 

 

            

United 
Kingdom
; EU 

Education Fashion SEEDS Erasmus + - developing holistic framework 
for design-led fashion education for 
sustainability 

https://www.arts.ac.uk/
research/current-
research-and-
projects/fashion-
design/fashion-seeds 

Education/Training     X     
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Austria Materials/ 
Fibres 

Vienna Textile Lab Producing textile dyes using natural 
occurring bacteria. 

http://www.viennatext
ilelab.at/ 

Materials Innovation  X         

Austria Materials/ 
Fibres 

Lenzing Major production of all three man-made 
cellulose fibre generations, from viscose 
to lyocell and modal. Developed closed 
loop. 

https://www.lenzing.c
om/ 

Materials Innovation  X         

Belgium Materials/ 
Fibres 

Centexbel Technology centre for research and 
innovation in textiles and plastics, focus 
on profitable and sustainable solutions – 
biobased, solvent-free 

https://www.centexbel
.be/en 

Materials Innovation, 
Research 

X         

Croatia Re-use/ 
Sharing 

Humana Nova A social enterprise encouraging the 
employment of people with disabilities 
and other socially excluded persons 
through the production and sale of 
quality and innovative textile products 
from ecological and recycled materials 
for domestic and foreign markets. 

http://www.humanano
va.org/hr/about/ 

 

Social Justice, 
Recycling, Materials 
Innovation 

X     x   

Cyprus Re-Use & 
Recycling 

Anakyklos  Public clothing banks for collecting 
unwanted clothing. These are sold 
through their charity shops or textile 
recycling.  

https://cyprus-
mail.com/2013/10/16/
clothes-recycling-
generates-cash-for-
needy/  

Resource and Waste 
Management 
Systems  

      X   

Czech 
Republic 

Re-use/ 
Sharing 

Ebuu  Childrenswear rental and e-shop with 
natural cosmetics.  

https://www.ebuu.cz/  Ethical 
Manufact/Social 
Justice; Supply-Chain 
Transparency/Tracea

  X X X   
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bility 

Czech 
Republic 

Technology Merch You  B2B service using eco-friendly inks and 
GOTS certified materials for printing. 

https://www.merchyou
.com  

materials innovation   X       

Denmark Materials/ 
Fibres 

Manufacture 
Copenhagen 

Manufacture Copenhagen is a lab 
starting from the design angle and 
looking to create a Nordic community 
around sustainable design practices. 

https://labs.tcbl.eu/ma
nufacturecopenhagen 

alt. biz model   X       

Denmark Materials/ 
Fibres 

Pond Textile developed a 100% plant based, 
biodegradable resin, made to replace 
petroleum-derived polyester fibre used 
today.  

https://pond.global/ab
out/vision/ 

Material innovation X         

Denmark Re-use/ 
Sharing 

Chare Grassroots clothing sharing scheme.   Alt. biz models     X     

Finland Materials/ 
Fibres 

The Infinited Fiber 
Company 

Turns textile, cardboard and agricultural 
waste to new natural fiber.  Reducing the 
usage of new virgin materials. 

https://infinitedfiber.co
m/our-tech/  

Recycled material X         

Finland Materials/ 
Fibres 

Spinnova Represents a disruptive, ecological 
innovation that turns cellulose and waste 
streams into textile fibre simply, without 
dissolving or any harmful chemicals. 
Spinnova develops the most sustainable 
fibre in the world. 

https://spinnova.com  Material innovation X       X 
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Finland Re-use/ 
Sharing 

Vaatepuu  Clothing leasing company  https://vaatepuu.fi/  Alt. biz models   X X X   

Finland Re-use/ 
Sharing 

Emmy An on-line platform enabling customers 
to sell their high-end clothing to other 
customers. C2C business that collects 
clothes, takes photos and places them 
on-line.  

https://store.emmy.fi/
  

Alt. biz models   X X X   

Finland Recycling Pure Waste  A company that uses textile waste and 
other valueless materials (focus on 
cotton) to recycle into new products. 
Offers other companies co-branding of 
Pure Waste logo as a certificate of 
ecology and quality.  

https://purewastetextil
es.com/  

Recycling X X X X X 

France Materials/ 
Fibres 

Tissage de Charlieu Committed to prove the effectiveness 
and profitability of sustainable 
development. The company is convinced 
that the three pillars of this model (social 
protection and human development, 
environmental protection and economic 
sustainability) represent the natural 
evolution of the business of tomorrow. 

https://ltc-
jacquard.com/en/our-
commitments/  

Ethical Manufact. X   X     

France Materials/ 
Fibres 

TDV Industries  Manufacture of technical and functional 
fabrics for workwear, protective clothing 
and industrial applications.  

https://tdv-
industries.fr/a-propos-
tdv-industries/  

Material and 
Manufacturing 
Innovation 

X         
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Germany Materials/ 
Fibres 

Smart Fibre Production of Smartcel and SeaCell 
lyocell fibres with different 
functionalities, for different segments of 
the industry. 

https://www.smartfibr
es.com/ 

Materials Innovation  X         

Germany Recycling Texaid Major player in collecting, sorting and 
recycling used textiles across Europe. EU 
wide – Austria, Bulgaria, Germany, 
Hungary (branches); Switzerland 
(headquarters 

https://www.texaid.ch
/en/ 

Resource/Waste 
Mgmt Systems 

X X     X 

Germany Materials/ 
Fibres 

Lebenskleidung GOTS certified fabrics, no minimum 
orders for MSEs and SMEs. 

https://www.lebensklei
dung.com/en/about-us 

Materials Innovation  X         

Germany Materials/ 
Fibres 

The Textile 
Prototyping Lab 

Advanced prototyping lab for textiles, 
supported by the German Ministry for 
Science and Education/futuretex.  

https://labs.tcbl.eu/te
xtilelabfablabberlin  

Materials Innovation  X X       

Germany Recycling Make Something Initiative challenging the consumerist 
culture through collaboration in sharing, 
repairing and making. 

      X X     

Germany Recycling I:CO Solutions and innovation for collection, 
reuse and recycling of clothing and 
shoes. 

https://www.ico-
spirit.com/en/ 

Resource/Waste 
Mgmt Systems 

  X     X 

Germany Re-use/ 
Sharing 

Rebelle Online marketplace for second hand 
high-quality designer fashion. 

https://www.rebelle.co
m 

Alt. biz models   X   X X 
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Greece Materials/ 
Fibres 

Athens Making Lab The Making Lab in Athens focuses on 
textiles processing (mainly wet 
processing, i.e. dyeing and finishing), 
aiming to provide functional properties 
to textile substrates and/or increase the 
sustainability of production.  

https://labs.tcbl.eu/at
hensmakinglab 

Materials Innovation  X X       

Ireland Re-use/ 
Sharing 

Nu Wardrobe Community and online clothes-sharing 
platform. 

https://www.thenuwar
drobe.com/ 

Re-Use/Sharing 
business model 

  X       

Ireland Re-use/ 
Sharing 

SustainSister Sustainable clothing and rental platform. 
Rent or buy collection comprised of 
clothes made from sustainable materials. 

https://sustainsister.co
m/ 

Rental business 
model 

X X       

Ireland Re-use/ 
Sharing 

Tasty Threads Fashion exchange store where people 
can buy, sell and trade clothing from 
designer brands to vintage. 

https://www.tastythre
ads.ie/  

        X   

Italy Materials/ 
Fibres 

Bi-on IP company dealing with bioplastic, new 
Fashion Development Materials (FDM) 
unit for hig-tech natural and 
biodegradable materials (Minerv PHA) for 
the fashion and luxury industry 

http://www.bio-
on.it/mission.php 

Materials Innovation  X         

Italy Materials/ 
Fibres 

Lanificio Becagli Producer of B3 Teragon Recycled – eco-
friendly and recycled fleece from 
recycled PET bottles 

http://www.lanificiobe
cagli.com/en/tessuti 

Material Innovation, 
Recycling 

X         

Italy Materials/ 
Fibres 

Orange Fiber 100% citrus – by-products from citrus 
juice production to create new textiles 

http://orangefiber.it/e
n  

Material Innovation, 
Recycling 

X         



Report – Mapping Sustainable Fashion Opportunities for SMEs 

Annex 2: Database Mapping of Initiatives and players 
 

75

 

 Mapping Initiatives – Materials, Technology & Recycling Value Chain 
Stages 

Country 
Initiative 

Type: Name of Initiative Description of Initiative Contact (www) 
Basis for 

Recommendation 

P
ro

d
u

ct
io

n
 

S
e
rv

ic
e
s 

M
a
rk

e
ti

n
g

 

R
e
ta

il
 

E
n

d
 o

f 
U

se
/

L
if

e
 

Italy Materials/ 
Fibres 

ECOTEC Fully traceable, certified textile recycled 
yarns. 

www.ecotecproject.co
m  

Materials Innovation, 
Recycling, 
Traceability 

          

Italy Materials/ 
Fibres 

Nuova Fratelli 
Boretti   

From the initial processing and trade of 
post-consumer garments, to the 
reengineering of scraps pre-consumer of 
wool, cashmere and camel hair knitwear 
and apparel, a traceable and transparent 
procedure, which speaks for high quality 
standards. 

http://www.nuovafrate
lliboretti.com/textil-
raw-material/company 

Materials Innovation  X         

Italy Materials/ 
Fibres 

Fabbrica Lab Offering a space where exploring new 
textiles materials, wearable devices, 
using data for the interpretation of 
fashion sector.  

https://labs.tcbl.eu/fab
bricaarca 

Material and 
manufacturing 
Innovation 

X X       

Luxem-
bourg 

Re-use/ 
Sharing 

Kimby Stone 
Friperie  

Second hand clothing / vintage. https://www.facebook.
com/KimbieStoneFripe
rie  

Re-Use       X X 

Luxem-
bourg 

Re-use/ 
Sharing 

First & Second 
Hand Concept 
Store  

Luxury Second-Hand Store. https://www.facebook.
com/FIRST-SECOND-
HAND-CONCEPT-
Luxembourg-
309433739245709/  

Re-Use       X X 

Nether-
lands 

Re-use/ 
Sharing 

Material District World leading match-making platform in 
innovative material. 

https://materialdistrict
.com/ 

Material Innovation X X       
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Nether-
lands 

Materials/ 
Fibres 

Dutch aWEARness A ‘circular chain manager’ for the textile 
industry, using their track and trace 
system.  Locating garments and making 
sure that those that are no longer worn 
are returned and recycled in a circular 
economy. 

http://dutchawearness
.com/about/ 

Recycling   X     X 

Nether-
lands 

Materials/ 
Fibres 

TextileLab 
Amsterdam 

TextileLab is a creative research lab that 
explores fairer and more sustainable 
alternatives for the textile and clothing 
inductry. 

https://labs.tcbl.eu/te
xtilelabamsterdamacad
emy 

Materials Innovation  X X       

Nether-
lands 

Materials/ 
Fibres 

Waag Textile lab  Creative research lab of the Waag 
Society, combining digital fabrication, 
crafts techniques, textiles knowledge and 
material research to create opportunities 
for future transformation of the textile, 
fashion and material fields.  

https://waag.org/en/la
bs/textilelab  

Research Lab X X       

Nether-
lands 

Technology DyeCoo The world’s first commercial supplier of 
water-free and process-chemical free-
dyeing technology for textiles.  

http://www.dyecoo.co
m  

Manufacturing 
Innovation 

X         

Nether-
lands 

Materials/ 
Fibres 

Schijvens  Produces post-consumer corporate 
garments made of recycled yarns by 
combining 50% of recycled textile and 
50% of recycled PET.  

www.schijvens.nl  Material 
Innovation/Recycling 

X       X 

Nether-
lands 

Materials/ 
Fibres 

Renewcell Cotton/cellulose textile clothing waste 
and chemical recycling process. 

www.renewcell.com Material Innovation X X     X 
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Nether-
lands 

Re-use/ 
Sharing 

The Next Closet The Next Closet is thé sustainable 
marketplace for second hand designer 
fashion. 

https://thenextcloset.c
om/en/page/about-us  

    X     X 

Nether-
lands 

Recycling FastFeetGrinded  Collects used shoes, pulverizes and 
separates them in a local factory and 
supplies the granulate as raw material to 
producers of playgrounds. 

https://www.fastfeetgr
inded.eu/about_us?lan
g=en 

Recycling X       X 

Nether-
lands 

Recycling Sympany Textiles collection, resale and recycling.   https://www.sympany.
nl/  

    X   X X 

Nether-
lands 

Recycling LENA Clothing library enabling users to borrow 
vintage items on a monthly subscription 
basis. 

https://www.lena-
library.com/ 

Alt. biz model   X   X X 

Nether-
lands 

Recycling Textiel Recycling 
(VHT) 

Network for textile sorters and charitable 
and commercial collectors, represents 
more than 90% of businesses in the 
Dutch textile recycling industry 

https://www.textielrec
ycling.nl/ 

Material Innovation   X     X 

Nether-
lands 

Recycling Boer Group 
Recycling Solutions 

Founded by Boer Group in 2015 to 
support promising research projects on 
innovative textile recycling methods.  

http://boergroup-
recyclingsolutions.com
/about-us/  

Research   X     X 
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Nether-
lands 

Technology The Fabricant  Digital fashion house – league of 
designers specializing in photo-real 3D 
fashion design and animation. 
Developing fashion editorials, digital 
clothing and occasional collections; 
available as a service for fashion brands 
and designers.   

https://www.thefabric
ant.com/  

    X X X   

Portugal Materials/ 
Fibres 

Burel Mountain 
Originals 

Woollen fabrics and garments merging 
Portuguese design and locally sourced 
Burel wool. 

https://www.burelfact
ory.com/en/ 

Ethical Manufact. X     X   

Portugal Materials/ 
Fibres 

Texteis Penedo Producers of Cotton/Cork yarn made 
with powder cork waste, resistance to 
microorganisms. 

http://www.tpenedo.pt
/en/contact-us 

Materials Innovation X       X 

Portugal Materials/ 
Fibres 

Manifesto Moda Smart textiles, bio-functional fabrics that 
interact innocuously with the skin and 
the environment while delivering therapy 
and dermatological prevention. 

http://www.manifesto
moda.com/ 

Materials Innovation X         

Portugal Materials/ 
Fibres 

RDD Textiles  R&D company of the Portuguese Textile 
Group Valerius who is currently running 
a ten year investment project Valerius 
360 – proposes to recover the partner 
brand stocks and the group clothing 
waste over production to produce a new 
generation of recycled yarns, textiles, 
garments and paper. 

http://rddtextiles.pt/  Materials Innovation X       X 



Report – Mapping Sustainable Fashion Opportunities for SMEs 

Annex 2: Database Mapping of Initiatives and players 
 

79

 

 Mapping Initiatives – Materials, Technology & Recycling Value Chain 
Stages 

Country 
Initiative 

Type: Name of Initiative Description of Initiative Contact (www) 
Basis for 

Recommendation 

P
ro

d
u

ct
io

n
 

S
e
rv

ic
e
s 

M
a
rk

e
ti

n
g

 

R
e
ta

il
 

E
n

d
 o

f 
U

se
/

L
if

e
 

Portugal Materials/ 
Fibres 

A. Sampaio 
& Filhos  

Manufacturers of knits, market leaders in 
circular knitting from 1960s, also holding 
bamboo viscose certification. Ready to 
wear, Sport/active, Pure Life and 
Protection+ fabrics.  

www.asampaio.com    Materials Innovation X         

Portugal Materials/ 
Fibres 

Tintex Manufacturers of high-quality jersey with 
core expertise in sustainable high-tech 
dyeing and finishing processes. Complete 
LCA for mercerising and coating as well 
as full transparency for all yarns and 
production materials currently in 
progress. 

https://www.tintextext
iles.com/  

Materials Innovation X         

Romania Recycling REDU Textile collection centre providing 
workshops for creating new products out 
of textile waste, repairing and creative 
recycling workshops, charity bazars, 
swapping. 

https://labs.tcbl.eu/re
du 

Education   X     X 

Spain Materials/ 
Fibres 

Tejidos Royo Commitment to sustainability and the 
protection of Human Rights throughout 
the value chain.  

http://www.tejidosroy
o.com/nosotros.php  

Materials Innovation X         

Spain Materials/ 
Fibres 

Vilarrasa    Uses pre-consumer textile waste coming 
from garment production and other 
spinning waste as the main raw material. 

http://www.vilarrasa.c
om/en/index.html  

Materials Innovation X       X 

Sweden Recycling Retuna World’s 1st recycling mall.  https://www.retuna.se
/sidor/in-english/     

Re-Use/Sharing, 
Recycling  

  X X X X 
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Sweden Materials/ 
Fibres 

F.O.V. High technology woven fabrics, fully 
integrated production process. 

https://www.fov.se/ Materials Innovation X         

Sweden Technology TrusTrace  Transparency and traceability technology 
for the fashion industry, blockchain 
powered.  
NB: owned by CEO of Houdini  

https://trustrace.com/ 
   

Alt. biz model   X       

Sweden Technology We aRe SpinDye Offers the apparel and fashion industry 
an updated way of bringing colors to 
fabrics, removing the conventional dirty 
and inefficient dyeing process. 

https://spindye.com/ Material Innovation X         

Sweden Recycling Myrorna Collection actor and chain of second-
hand goods. 

https://www.myrorna.
se/ 

Alt.biz model   X     X 

Sweden Recycling Curatorz Clothing library enabling users to borrow 
high-end brands and emerging designer 
items from their on-line selection. 

https://curatorz.com/ Alt.biz model   X     X 

Sweden Recycling The Wow Closet Clothing library – rent designer dresses 
for special occasions, rent out dresses 
you no longer wear. 

https://www.thewowcl
oset.se/ 

Alt.biz model   X     X 

United 
Kingdom 

Materials Worn Again 
Technologies 

PET into textiles - pioneering polymer 
recycling technology. 

http://wornagain.co.uk
/ 

Ethical Manufact. X       X 

United 
Kingdom 

Materials London Cloth 
Company 

High quality woven cloth, micro-
production with British wool. 

http://www.londonclot
h.com/ 

Ethical Manufact. X         
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United 
Kingdom; 
EU 

Materials FishSKIN H2020 MSCA RISE- to improve 
knowledge of sustainable methods for 
fish skin production and to explore the 
possibilities of innovating fish skin 
leather as a more sustainable and 
greener alternative to exotic leather. 

http://www.fishskinlab
.com/62/fishskin-
horizon-2020 

Material Innovation X       X 

United 
Kingdom 

Materials/ 
Fibres 

BioCouture The world's first biocreative design 
consultancy. Working in the now, near 
and far future to help brands imagine 
their biodesigned future. 

https://www.launch.or
g/innovators/suzanne-
lee/ 

Material Innovation X X       

United 
Kingdom 

Technology Tamicare Cosyflex™ is the world's first ever 
technology developed to 3D print 
finished textile products. 

https://www.tamicare.
com  

Material Innovation X X     X 

United 
Kingdom 

Recycling TRAID Network for clothing reuse and recycling, 
linking public with charity clothes banks, 
home collections and charity shops 

https://www.traid.org.
uk/clothes-
donations/book-a-
collection/ 

Resource/Waste 
Mgmt Systems 

  X     X 

United 
Kingdom 

Recycling Yellow Octopus Stock exit and take back programmes. 
None of the products processed by 
Yellow Octopus go into landfills. Our Zero 
Waste Policy is rigorously implemented. 
Not only the textiles but also all other 
products such as plastic packaging and 
cardboard boxes are being recycled.  

https://yellow-
octopus.com  

Resources/Waste 
Mgmt systems 

  X     X 
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United 
Kingdom 

Technology Unmade Fashion technology business with 
specialist software for mass 
customization of knitwear & prints. 

https://www.unmade.c
om/ 

Alt. biz models X X   X   

United 
Kingdom 

Re-use/ 
Sharing 

Reflaunt & Regain With Reflaunt’s technology, 
brands/retailers can now embrace their 
new consumers’ behaviour, offering 
them the chance to resell and 
repurchase within a closed environment 
or in an ecosystem, partnering up with 
second-hand marketplaces. Supported 
by Yellow Octopus 

https://www.reflaunt.c
om/about.html 

Technology         X 

United 
Kingdom 

Technology Change of Paridigm  Re-invents digital commerce for fashion 
by adding entertainment value to 
customer user experience. 

http://changeofparadig
m.com/ 

Technology  X    

United 
Kingdom 

Materials/ 
Fibres 

MyCoWorks Produce a vegetable leather from 
mycelium and agricultural by-products.  

https://www.mycowor
ks.com/ 

Technology X         
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